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ABSTRACT

Harjosari I Sub-District is one of 7 (seven) sub-districts located in Medan Amplas
District. The area is 415 (four hundred and fifteen) ha, which is divided into 14
(fourteen) neighborhoods with a total of 9201 families. The objective of this
research was to find out whether Consumer Attitudes affect online buying interest
on the Lazada site (Case Study of the Millennial Generation of Harjosari | Sub-
District Medan Amplas). The population in this research amounted to 3890
millennial generation people Harjosari | Sub-District Medan Amplas, the sample
in this research was 97 people, this research used the Slovin formula of Sugiyono
theory, the data collection technique used was to use questionnaires given to each
respondent. Data is processed using SPSS version 21.0 for windows. Based on the
results of the research showed a validity test that the statement was declared valid
because the value of robserved > rtable, the reliability test of the value of the X
questionnaire reliability coefficient was 0.772, the Y questionnaire was 0.813,
simple linear regression of consumer attitudes 0.759 had a positive and
significant effect on online buying interest, the t test was known to be the sig value
for the effect of X on Y was 0.000 < 0.05 from the observed value of 11.064 >
table 1.984, The coefficient of determination (R2) obtained an R Square value of





