Lampiran 1

KUESIONER PENELITIAN

ANALISIS STRATEGI PENETAPAN HARGA DAN PROMOSI DALAM MENINGKATKAN VOLUME PENDAPATAN LAUNDRY 

DI CV. KENKO WASH CEMARA ASRI MEDAN

PETUNJUK PENGISIAN

1. Bacalah terlebih dahulu pertanyaan-pertanyaan dibawah ini dengan cermat sebelum saudara menjawabnya. 

2. Pilihlah salah satu jawaban yang menurut saudara benar sesuai dengan yang sebenarnya, dengan cara memberi tanda ceklist (√) pada jawaban yang saudara pilih. 

SS 
= Sangat Sejutu

S 
= Setuju

KS 
= Kurang Setuju

TS 
= Tidak Setuju

STS 
= Sangat Tidak Setuju

3. Jawablah semua pertanyaan dengan jujur dan objektif

4. Periksalah kembali jawaban anda sebelum angket dikumpulkan.

A. Identitas Responden

No. Responden

: …………………………...…… (diisi peneliti)

Nama Responden 
: …………………………………….………….

Jenis Kelamin 

: …………………………………….………….

Usia 


: …………………………………….………….

Pekerjaan


: …………………………………….………….

B. Pernyataan Variabel Harga (X1)

	No
	Pernyataan
	Pilihan Jawaban

	
	
	SS
	S
	KS
	TS
	STS

	Keterjangkauan harga
	
	
	
	
	

	1
	Harga jasa laundry di Kenko Wash terjangkau konsumen
	
	
	
	
	

	2
	Harga jasa laundry di Kenko Wash Lebih terjangkau konsumen dibandingkan dengan jasa laundry di tempat lain
	
	
	
	
	

	Kesesuaian harga dengan kualitas produk
	
	
	
	
	

	3
	Harga jasa laundry di Kenko Wash sesuai dengan kualitas yang di dapat
	
	
	
	
	

	4
	Jasa laundry di Kenko Wash memiliki kesesuaian antara harga dengan kualitas yang didapat, dibandingkan dengan jasa laundry di tempat lain. 
	
	
	
	
	

	5
	Kesesuaian antara harga dengan kualitas Jasa laundry di Kenko Wash membuat jasa menggunakan jasa laundry Kenko Wash
	
	
	
	
	

	Daya saing harga
	
	
	
	
	

	6
	Harga jasa laundry di Kenko Wash cukup bersaing dengan jasa laundry lainnya
	
	
	
	
	

	7
	Harga jasa laundry di Kenko Wash lebih ekonomis dibandingkan dengan jasa laundry di tempat lain


	
	
	
	
	

	8
	Harga jasa laundry di Kenko Wash tidak sama dengan harga jasa laundry di tempat lain
	
	
	
	
	

	Kesesuaian harga dengan manfaat
	
	
	
	
	

	9
	Harga jasa laundry di Kenko Wash sesuai dengan manfaat yang di dapat
	
	
	
	
	

	10
	Harga jasa laundry di Kenko Wash sesuai dengan manfaat yang di dapat dibandingkan dengan jasa laundry di tempat lain
	
	
	
	
	


C. Pernyataan Variabel Promosi (X2)

	No
	Pernyataan
	Pilihan Jawaban

	
	
	SS
	S
	KS
	TS
	STS

	Iklan
	
	
	
	
	

	1
	Iklan yang disampaikan mampu memberikan saya keyakinan untuk menggunakan jasa laundry Kenko Wash.
	
	
	
	
	

	2
	Saya menggunakan jasa laundry di Kenko Wash bukan karena iklannya
	
	
	
	
	

	Personal Selling
	
	
	
	
	

	3
	Pegawai Kenko Wash bersikap ramah dan memperkenalkan diri kepada konsumen
	
	
	
	
	

	4
	Pegawai Kenko Wash memberikan informasi mengenai pilihan jasa laundry Kenko Wash
	
	
	
	
	

	5
	Pegawai Kenko Wash memiliki kemampuan yang baik dalam menginformasikan berbagai pilihan jasa laundrynya
	
	
	
	
	

	Promosi penjualan
	
	
	
	
	

	6
	Kenko Wash sering melakukan promo berupa pemberian diskon ataupun pemberian hadiah langsung kepada konsumen
	
	
	
	
	

	7
	Kenko Wash tidak pernah memberikan diskon ataupun hadiah kepada konsumen
	
	
	
	
	

	8
	Kenko Wash memberikan bonus laundry gratis bagi konsumen yang telah menggunakan layanan jasa laundry Kenko Wash sebanyak 10x.
	
	
	
	
	

	Publisitas
	
	
	
	
	

	9
	Kenko Wash sering mensponsori kegiatan-kegiatan tertentu guna mempromosikan usaha jasa laundry nya.
	
	
	
	
	

	10
	Kenko Wash tidak pernah mensponsori kegiatan-kegiatan tertentu guna mempromosikan usaha jasa laundry nya.
	
	
	
	
	


D. Pernyataan Variabel Volume Pendapatan (Y)

	No
	Pernyataan
	Pilihan Jawaban

	
	
	SS
	S
	KS
	TS
	STS

	Keterukuran nilai asset
	
	
	
	
	

	1
	Jasa laundry Kenko Wash selalu menambah unit-unit mesin cucinya 
	
	
	
	
	

	2
	Jasa laundry Kenko Wash dengan cepat mengganti unit-unit mesin cucinya yang bermasalah atau rusak.
	
	
	
	
	

	3
	Jasa laundry Kenko Wash selalu update teknologi terkini yang digunakan dalam memberikan pelayanan jasa laundry
	
	
	
	
	

	4
	Jasa laundry Kenko Wash telah memiliki banyak cabang
	
	
	
	
	

	Banyaknya transaksi
	
	
	
	
	

	5
	Jasa laundry Kenko Wash setiap hari dipenuhi konsumen
	
	
	
	
	

	6
	Jasa laundry Kenko Wash memiliki banyak pelanggan
	
	
	
	
	

	7
	Jasa laundry Kenko Wash tidak pernah sepi
	
	
	
	
	

	Pengakuan pendapatan
	
	
	
	
	

	8
	Jasa laundry Kenko Wash selalu mencatat hasil transaksinya
	
	
	
	
	

	9
	Jasa laundry Kenko Wash selalu mencatat pendapatannya 
	
	
	
	
	

	10
	Jasa laundry Kenko Wash selalu membuat laporan keuangannya
	
	
	
	
	


Lampiran 2
HASIL UJI VALIDITAS VARIABEL HARGA (X1)

	Correlations

	 
	X1_1
	X1_2
	X1_3
	X1_4
	X1_5
	X1_6
	X1_7
	X1_8
	X1_9
	X1_10
	Harga

(X1)

	X1_1
	Pearson Correlation
	1
	.013
	.470
	.152
	.282
	.312
	-.133
	.020
	.263
	.152
	.502

	
	Sig. (2-tailed)
	 
	.895
	.000
	.131
	.004
	.002
	.188
	.845
	.008
	.131
	.000

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	X1_2
	Pearson Correlation
	.013
	1
	.048
	.093
	.146
	.160
	.359
	.098
	-.016
	.168
	.463

	
	Sig. (2-tailed)
	.895
	 
	.638
	.356
	.148
	.113
	.000
	.332
	.875
	.095
	.000

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	X1_3
	Pearson Correlation
	.470
	.048
	1
	.147
	.261
	.276
	-.029
	.147
	.282
	.000
	.495

	
	Sig. (2-tailed)
	.000
	.638
	 
	.144
	.009
	.006
	.774
	.145
	.004
	.998
	.000

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	X1_4
	Pearson Correlation
	.152
	.093
	.147
	1
	.060
	.159
	.097
	.219
	.316
	.117
	.490

	
	Sig. (2-tailed)
	.131
	.356
	.144
	 
	.554
	.114
	.336
	.028
	.001
	.245
	.000

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	X1_5
	Pearson Correlation
	.282
	.146
	.261
	.060
	1
	.223
	-.007
	.195
	.216
	.096
	.510

	
	Sig. (2-tailed)
	.004
	.148
	.009
	.554
	 
	.026
	.948
	.052
	.031
	.343
	.000

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	X1_6
	Pearson Correlation
	.312
	.160
	.276
	.159
	.223
	1
	.048
	.000
	.331
	.165
	.574

	
	Sig. (2-tailed)
	.002
	.113
	.006
	.114
	.026
	 
	.637
	1.000
	.001
	.100
	.000

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	X1_7
	Pearson Correlation
	-.133
	.359
	-.029
	.097
	-.007
	.048
	1
	.235
	-.064
	.177
	.369

	
	Sig. (2-tailed)
	.188
	.000
	.774
	.336
	.948
	.637
	 
	.018
	.527
	.078
	.000

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	X1_8
	Pearson Correlation
	.020
	.098
	.147
	.219
	.195
	.000
	.235
	1
	.189
	.223
	.465

	
	Sig. (2-tailed)
	.845
	.332
	.145
	.028
	.052
	1.000
	.018
	 
	.060
	.026
	.000

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	X1_9
	Pearson Correlation
	.263
	-.016
	.282
	.316
	.216
	.331
	-.064
	.189
	1
	.022
	.510

	
	Sig. (2-tailed)
	.008
	.875
	.004
	.001
	.031
	.001
	.527
	.060
	 
	.826
	.000

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	X1_10
	Pearson Correlation
	.152
	.168
	.000
	.117
	.096
	.165
	.177
	.223
	.022
	1
	.446

	
	Sig. (2-tailed)
	.131
	.095
	.998
	.245
	.343
	.100
	.078
	.026
	.826
	 
	.000

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	Harga (X1)
	Pearson Correlation
	.502
	.463
	.495
	.490
	.510
	.574
	.369
	.465
	.510
	.446
	1

	
	Sig. (2-tailed)
	.000
	.000
	.000
	.000
	.000
	.000
	.000
	.000
	.000
	.000
	 

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100


Lampiran 3
HASIL UJI VALIDITAS VARIABEL PROMOSI (X2)

	Correlations

	 
	X2_1
	X2_2
	X2_3
	X2_4
	X2_5
	X2_6
	X2_7
	X2_8
	X2_9
	X2_10
	Promosi (X2)

	X2_1
	Pearson Correlation
	1
	.380
	-.122
	.382
	.113
	.507
	.099
	.408
	.135
	.200
	.604

	
	Sig. (2-tailed)
	 
	.000
	.228
	.000
	.264
	.000
	.327
	.000
	.181
	.047
	.000

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	X2_2
	Pearson Correlation
	.380
	1
	.062
	.215
	.083
	.206
	.138
	.237
	.062
	.254
	.534

	
	Sig. (2-tailed)
	.000
	 
	.542
	.031
	.413
	.039
	.171
	.017
	.542
	.011
	.000

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	X2_3
	Pearson Correlation
	-.122
	.062
	1
	.083
	.058
	-.057
	.451
	.080
	.232
	-.093
	.335

	
	Sig. (2-tailed)
	.228
	.542
	 
	.411
	.568
	.573
	.000
	.432
	.020
	.356
	.001

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	X2_4
	Pearson Correlation
	.382
	.215
	.083
	1
	.237
	.243
	.108
	.506
	-.162
	.018
	.531

	
	Sig. (2-tailed)
	.000
	.031
	.411
	 
	.017
	.015
	.283
	.000
	.107
	.862
	.000

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	X2_5
	Pearson Correlation
	.113
	.083
	.058
	.237
	1
	.180
	.165
	.168
	-.012
	.038
	.435

	
	Sig. (2-tailed)
	.264
	.413
	.568
	.017
	 
	.073
	.101
	.095
	.905
	.707
	.000

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	X2_6
	Pearson Correlation
	.507
	.206
	-.057
	.243
	.180
	1
	.153
	.355
	.180
	.210
	.609

	
	Sig. (2-tailed)
	.000
	.039
	.573
	.015
	.073
	 
	.129
	.000
	.074
	.036
	.000

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	X2_7
	Pearson Correlation
	.099
	.138
	.451
	.108
	.165
	.153
	1
	.109
	.538
	.143
	.565

	
	Sig. (2-tailed)
	.327
	.171
	.000
	.283
	.101
	.129
	 
	.279
	.000
	.157
	.000

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	X2_8
	Pearson Correlation
	.408
	.237
	.080
	.506
	.168
	.355
	.109
	1
	.040
	.219
	.628

	
	Sig. (2-tailed)
	.000
	.017
	.432
	.000
	.095
	.000
	.279
	 
	.694
	.028
	.000

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	X2_9
	Pearson Correlation
	.135
	.062
	.232
	-.162
	-.012
	.180
	.538
	.040
	1
	-.004
	.379

	
	Sig. (2-tailed)
	.181
	.542
	.020
	.107
	.905
	.074
	.000
	.694
	 
	.967
	.000

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	X2_10
	Pearson Correlation
	.200
	.254
	-.093
	.018
	.038
	.210
	.143
	.219
	-.004
	1
	.382

	
	Sig. (2-tailed)
	.047
	.011
	.356
	.862
	.707
	.036
	.157
	.028
	.967
	 
	.000

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	Promosi (X2)
	Pearson Correlation
	.604
	.534
	.335
	.531
	.435
	.609
	.565
	.628
	.379
	.382
	1

	
	Sig. (2-tailed)
	.000
	.000
	.001
	.000
	.000
	.000
	.000
	.000
	.000
	.000
	 

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100


Lampiran 4
HASIL UJI VALIDITAS VARIABEL VOLUME PENDAPATAN (Y)

	Correlations

	 
	Y_1
	Y_2
	Y_3
	Y_4
	Y_5
	Y_6
	Y_7
	Y_8
	Y_9
	Y_10
	Volume Pendapatan (Y)

	Y_1
	Pearson Correlation
	1
	.049
	.174
	.194
	.078
	.192
	.084
	-.012
	.127
	.012
	.365

	
	Sig. (2-tailed)
	 
	.631
	.083
	.053
	.443
	.055
	.408
	.905
	.208
	.906
	.000

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	Y_2
	Pearson Correlation
	.049
	1
	.010
	.419
	.182
	.013
	.961
	.319
	.313
	.036
	.625

	
	Sig. (2-tailed)
	.631
	 
	.920
	.000
	.070
	.896
	.000
	.001
	.002
	.722
	.000

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	Y_3
	Pearson Correlation
	.174
	.010
	1
	.223
	.130
	.127
	-.025
	.056
	.193
	.069
	.409

	
	Sig. (2-tailed)
	.083
	.920
	 
	.026
	.196
	.206
	.807
	.580
	.054
	.495
	.000

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	Y_4
	Pearson Correlation
	.194
	.419
	.223
	1
	.363
	.143
	.403
	.341
	.269
	.246
	.710

	
	Sig. (2-tailed)
	.053
	.000
	.026
	 
	.000
	.154
	.000
	.001
	.007
	.014
	.000

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	Y_5
	Pearson Correlation
	.078
	.182
	.130
	.363
	1
	.052
	.174
	.276
	.082
	.349
	.552

	
	Sig. (2-tailed)
	.443
	.070
	.196
	.000
	 
	.610
	.083
	.005
	.417
	.000
	.000

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	Y_6
	Pearson Correlation
	.192
	.013
	.127
	.143
	.052
	1
	.014
	.136
	.078
	.127
	.345

	
	Sig. (2-tailed)
	.055
	.896
	.206
	.154
	.610
	 
	.887
	.177
	.442
	.209
	.000

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	Y_7
	Pearson Correlation
	.084
	.961
	-.025
	.403
	.174
	.014
	1
	.309
	.303
	.040
	.616

	
	Sig. (2-tailed)
	.408
	.000
	.807
	.000
	.083
	.887
	 
	.002
	.002
	.689
	.000

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	Y_8
	Pearson Correlation
	-.012
	.319
	.056
	.341
	.276
	.136
	.309
	1
	.235
	.288
	.566

	
	Sig. (2-tailed)
	.905
	.001
	.580
	.001
	.005
	.177
	.002
	 
	.019
	.004
	.000

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	Y_9
	Pearson Correlation
	.127
	.313
	.193
	.269
	.082
	.078
	.303
	.235
	1
	.167
	.523

	
	Sig. (2-tailed)
	.208
	.002
	.054
	.007
	.417
	.442
	.002
	.019
	 
	.096
	.000

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	Y_10
	Pearson Correlation
	.012
	.036
	.069
	.246
	.349
	.127
	.040
	.288
	.167
	1
	.440

	
	Sig. (2-tailed)
	.906
	.722
	.495
	.014
	.000
	.209
	.689
	.004
	.096
	 
	.000

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100

	Volume Pendapatan (Y)
	Pearson Correlation
	.365
	.625
	.409
	.710
	.552
	.345
	.616
	.566
	.523
	.440
	1

	
	Sig. (2-tailed)
	.000
	.000
	.000
	.000
	.000
	.000
	.000
	.000
	.000
	.000
	 

	
	N
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100
	100


Lampiran 5
HASIL UJI RELIABILITAS VARIABEL HARGA (X1)
	Case Processing Summary

	
	N
	%

	Cases
	Valid
	100
	100.0

	
	Excludeda
	0
	.0

	
	Total
	100
	100.0

	a. Listwise deletion based on all variables in the procedure.




	Reliability Statistics

	Cronbach's 

Alpha
	N of Items

	.630
	10


Lampiran 6
HASIL UJI RELIABILITAS VARIABEL PROMOSI (X2)

	Case Processing Summary

	
	N
	%

	Cases
	Valid
	100
	100.0

	
	Excludeda
	0
	.0

	
	Total
	100
	100.0

	a. Listwise deletion based on all variables in the procedure.




	Reliability Statistics

	Cronbach's 

Alpha
	N of Items

	.665
	10


Lampiran 7
HASIL UJI RELIABILITAS VARIABEL VOLUME PENDAPATAN (Y)

	Case Processing Summary

	
	N
	%

	Cases
	Valid
	100
	100.0

	
	Excludeda
	0
	.0

	
	Total
	100
	100.0

	a. Listwise deletion based on all variables in the procedure.




	Reliability Statistics

	Cronbach's 
Alpha
	N of Items

	.692
	10


Lampiran 8
HASIL UJI REGRESI LINIER BERGANDA

	Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	6.769
	3.448
	
	1.963
	.053

	
	Harga (X1)
	.457
	.127
	.416
	3.595
	.001

	
	Promosi (X2)
	.374
	.130
	.332
	2.868
	.005

	a. Dependent Variable: Volume Pendapatan (Y)


Lampiran 9
HASIL UJI NORMALITAS
	One-Sample Kolmogorov-Smirnov Test

	
	Harga (X1)
	Promosi (X2)
	Volume Pendapatan (Y)

	N
	100
	100
	100

	Normal Parametersa,b
	40.57
	40.66
	40.52
	40.61

	
	3.517
	3.433
	3.865
	3.982

	Most Extreme Differences
	.154
	.126
	.164
	.171

	
	.154
	.126
	.164
	.171

	
	-.077
	-.087
	-.081
	-.082

	Kolmogorov-Smirnov Z
	1.544
	1.262
	1.635

	Asymp. Sig. (2-tailed)
	.017
	.083
	.010

	a. Test distribution is Normal.

b. Calculated from data.
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Grafik Normal P-Plot
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Lampiran 10
HASIL UJI MULTIKOLINEARITAS
	Coefficientsa

	Model
	Collinearity Statistics

	
	Tolerance
	VIF

	
	(Constant)
	
	

	
	Harga (X1)
	.385
	2.599

	
	Promosi (X2)
	.385
	2.599

	a. Dependent Variable: Volume Pendapatan (Y)


Lampiran 11
HASIL UJI HETEROSKEDASTISITA
Grafik Scatterplot
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Lampiran 12
HASIL UJI T PARSIAL

	Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	6.769
	3.448
	
	1.963
	.053

	
	Harga (X1)
	.457
	.127
	.416
	3.595
	.001

	
	Promosi (X2)
	.374
	.130
	.332
	2.868
	.005

	a. Dependent Variable: Volume Pendapatan (Y)


Lampiran 13
HASIL UJI F
	ANOVAb

	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	
	Regression
	739.525
	2
	369.762
	48.506
	.000a

	
	Residual
	739.435
	97
	7.623
	
	

	
	Total
	1478.960
	99
	
	
	

	a. Predictors: (Constant), Promosi (X2), Harga (X1)

b. Dependent Variable: Volume Pendapatan (Y)


Lampiran 14
HASIL UJI KOEFISIEN DETERMINAN (R²)

	Model Summaryb

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	1
	.707a
	.500
	.490
	2.761


	a. Predictors: (Constant), Promosi (X2), Harga (X1)

b. Dependent Variable: Volume Pendapatan (Y)


