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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh gratis ongkos kirim, diskon terhadap keputusan pembelian konsumen pada marketplace shopee dengan iklan sebagai intervening pada masyarakat Dusun VI Marindal II, Sumatera Utara-Indonesia. Populasi penelitian ini berjumlah 1000 orang dengan sampel penelitian sebanyak 213 orang menggunakan rumus Isaac dan Michael dengan nilai signifikan 10%. Teknik pengambilan sampel yang digunakan dalam penelitian adalah probability sampling dengan metode simple random. Metode analisis  data dalam penelitian ini menggunakan SEM (Structural Equation Model). Hasil penelitian membuktikan bahwa Gratis ongkos kirim (X1)  berpengaruh positif dan signifikan terhadap iklan (Z). Adapun nilai C.R. pada variabel gratis ongkos kirim (X1) terhadap iklan (Z) yaitu 1,915 > 1,285 dan p value ,055 < 0,10.Diskon (X2)  berpengaruh negatif dan tidak signifikan terhadap iklan (Z) Adapun nilai C.R. pada variabel diskon (X2) terhadap iklan (Z) yaitu -,050 < 1,285 dan p value ,960 > 0,10. Gratis ongkos kirim (X1)  berpengaruh positif dan tidak signifikan terhadap keputusan pembelian (Y), Adapun nilai C.R. pada variabel gratis ongkos kirim (X1) terhadap keputusan pembelian (Y) yaitu 1,522 < 1,285 dan p value ,128 > 0,10 . Diskon (X2) berpengaruh positif dan signifikan terhadap keputusan pembelian (Y) Adapun nilai C.R. pada variabel diskon (X2) terhadap keputusan pembelian (Y) yaitu 4,752 > 1,285 dan p value ,000 < 0,10. Iklan (Z) berpengaruh positif dan signifikan terhadap keputusan pembelian (Y) Adapun nilai C.R. pada variabel iklan (Z) terhadap keputusan pembelian (Y) yaitu 6,691 > 1,285 dan p value ,000 < 0,10. Variabel gratis ongkos kirim (X1) terhadap keputusan pembelian (Y) melalui iklan berpengaruh positif dan signifikan sebesar 0,181. Diskon (X2) terhadap keputusan pembelian (Y) melalui iklan berpengaruh negatif dan tidak signifikan sebesar -0,006.
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THE EFFECT OF FREE SHIPPING, DISCOUNTS ON CONSUMERS’
PURCHASING DECISIONS ON THE SHOPEE MARKETPLACE
WITH ADVERTISING AS AN INTERVENING
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ABSTRAK

The objective of the research was to to analyze the effect of free shipping,
discounts on consumers’ purchasing decisions on the shopee markeiplace with
advertising as an intervening in the people of Dusun VI Marindal II, North
Sumatra-Indonesia. The population of this study amounted to 1000 people with a
research sample of 213 people using the Isaac and Michael formula with a
significant value of 10%.. The sampling technique used in the research was
probability sampling with a simple random method. The data analysis method in
this research was to use SEM (Structural Equation Model). The results of the
research proved that free shipping (X;) had a positive and significant effect on
advertising (Z). As for the value of C.R. on the variable of free shipping (X;) on
advertising (Z) which was 1,915 > 1,285 and p value ,055 = 0.10. Discount (X2)
had a negative and insignificant effect on advertising (Z). As for the value of C.R.
on the variable discount (X;) on advertising (Z) namely -,050 < 1,285 and p value
960 > 0.10. Free shipping (X;) had a positive and insignificant effect on the
purchasing decision (Y), As for the C.R. value in the free shipping variable (X1)
on the purchasing decision (Y) which was 1.522 < 1.285 and p value ,128 > 0.10 .
Discount (X3) had a positive and significant effect on the purchasing decision (Y)
As for the C.R. value in the discount variable (X3) on the purchasing decision (Y)
A - 1,285 and p value ,000 < 0.10. Advertising (Z) had a positive
Jic grﬁse fect on purchasing decisions (Y) As for the C.R. value in the

bl /Z) on purchasing decisions (Y) which was 6.691 > 1.285
0. ] () The variable of free shlpplng (’ X1) on purchasmg

Keywords: free shipping, discounts, advertising, purchasing decisions





image1.jpeg
AL WASHLIYAH





