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ABSTRAK

Corporate Social Responsibility (CSR) merupakan strategi perusahaan dalam membangun reputasi yang dapat memberikan hubungan timbal balik dengan stakeholder. Penerapan Corporate Social Respnsibility (CSR) dapat meningkatkan citra perusahaan yang akan berdampak kepada kinerja perusahaan. Tujuan penelitian ini adalah untuk mengetahui penerapan program-program Corporate Social Responsibility (CSR) yang dilakukan oleh PT. Indo Lima Oetama, dan menganalisis penerapan CSR dalam menunjang kinerja keuangan dan kinerja non keuangan perusahaan.Penelitian ini menggunakan metode penelitian kualitatif. Penelitian dengan data primer dan data sekunder yang diperoleh melalui wawancara secara langsung kepada pemilik Perusahaan, bagian keuangan, masyarakat sekitar perusahaan. Data sekunder yang diperoleh dari kantor dan dokumen laporan keuangan.Hasil penelitian menunjukkan penerapan CSR oleh PT. Indo Lima Oetama dapat menunjang kinerja keuangan dan kinerja non keuangan perusahaan. Dalam kinerja keuangannya mengalami peningkatan profit, peningkatan likuiditas, peningkatan laba bersih (ROI), dan peningkatan pendapatan (ATO). Sementara kinerja non keuangan menunjukkan adanya peningkatan kepuasan pelanggan, jumlah pelanggan, peningkatan produktifitas karyawan, kepuasan karyawan dan kapabilitas karyawan.
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ABSTRACT

Corporate Social Responsibility (CSR) is a company's strategy in building a
reputation that can_ provide mutual relationships with siakeholders. The
implementation of Corporate Social Responsibility (CSR) can_improve. the
company's image which will have an impact on company performance. The
objective of this research was to determine the implementation of Corporate
Social Responsibility (CSR) programs carried out by PT. Indo Lima Octama, and
analyze the application of CSR in supporting the company's financial
performance and non-financial performance. This research uses qualitative
research methods. Research with primary data and secondary data obtained
through direct interviews with company owners, finance departments,
communities around the company. Secondary data obtained from office and
Sfinancial statement documents. The results showed the implementation of CSR by
PR mn Qetama can support the company's financial performance and

By performance. In its financial performance, it experienced an
Nots, an increase in liguidity, an increase in net profit (ROY, and an
rve (ATO). Meamwhile, non-financial performance shows an
Btomer satisfaction, the number of customers, an increase in
ctivity, employee satisfaction and employee capabilities.
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