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Penelitian ini bertujuan untuk menganalisis pengaruh modal sosial, kreativitas, dan inovasi produk terhadap kinerja pelaku Usaha Mikro, Kecil dan Menengah (UMKM) Desa Tanjung  Morawa A, Deli Serdang, Sumatera Utara, Indonesia. Metode penelitian yang digunakan dalam penelitian ini bersifat kuantitatif. Waktu dalam pelaksanaan penelitian ini mulai Maret sampai dengan Mei 2022. Teknik pengumpulan data yang digunakan adalah observasi, studi dokumentasi dan kuesioner. Populasi penelitian adalah pelaku UMKM di Desa Tanjung Morawa A sebanyak 65 orang. Semua populasi dijadikan sampel dengan menggunakan teknik pengambilan sampel kuota. Metode analisis penelitian ini adalah regresi linear berganda dengan program SPSS. Hasil penelitian membuktikan bahwa modal sosial berpengaruh positif dan signifikan terhadap kinerja pelaku UMKM. Kreativitas berpengaruh positif dan signifikan terhadap kinerja pelaku UMKM. Inovasi produk berpengaruh positif dan signifikan terhadap kinerja pelaku UMKM. Secara keseluruhan modal sosial, kreativitas dan inovasi produk berpengaruh positif dan signifikan terhadap kinerja pelaku UMKM. Koefisien determinasi (R2) pada penelitian ini sebesar 0,700 yang artinya 70% kinerja pelaku UMKM dapat dijelaskan oleh Modal Sosial, kreativitas, dan Inovasi Produk.
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ABSTRACT

The objective of this research was to analyze the effect of social capital,
creativity, and product innovation on the performance of Micro, Small and
Medium Enterprises (MSMEs) in Tanjung Morawa A Village, Deli Serdang,
North Sumatra, Indonesia. The research methods used in this research were
quantitative. The time for the implementation of this research was from March to
May 2022. The data collection techniques used were observation, documentation
studies and questionnaires. The research population was 65 MSME actors in
Tanjung Morawa A Village. All populations were sampled using quota sampling
techniques. The analysis method of this research was multiple linear regression
with the SPSS program. The results of the research proved that social capital had

a positive and significant effect on the performance of MSME actors. Creativity
ormance of MSME actors. Product

had a positive and significant effect on the perf

innovation had a positive and significant effect on the performance of MSME

players. Overall, social capital, creativity and product innovation had a positive

and significant effect on the performance of MSME actors. The coefficient of
ch was 0.700, which means that 70% of the

determination (R2) in this resear
of MSME actors can be explained by Social Capital, creativity, and
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