ABSTRAK
PENGARUH PERSEPSI MASYARAKAT TERHADAP PENGGUNAAN FINANSIAL TEKNOLOGI (STUDI KASUS UMKM 

KOTA MEDAN)
SUCI ANDINI

Tujuan penelitian ini adalah untuk mengetahui pengaruh persepsi manfaat  dan persepsi kemudahan terhadap finansial teknologi UMKM di Kecamatan Medan Amplas, Medan Denai dan Medan Area. Populasi dalam penelitian ini adalah  konsumen UMKM di Kecamatan Medan Amplas, Medan Denai dan Medan Area yang jumlah diperkirakan lebih dari 1000 orang.  Sampel sebanyak 100 orang.  Teknik analisis data menggunakan Analisis regresi berganda, uji parsial, uji simultan dan uji determinasi, sebelumnya dilakukan uji validitas dan reliabilitas serta uji asumsi klasik. Hasil penelitian terbukti secara  parsial Persepsi Manfaat  dan persepsi kemudahan berpengaruh terhadap finansial teknologi UMKM di Kecamatan Medan Amplas, Medan Denai dan Medan Area. Secara simultan persepsi manfaat  dan persepsi kemudahan terhadap finansial teknologi. Hasil uji determinasi diperoleh nilai Adjusted R Square sebesar 0, 756 yang berarti besarnya kemampuan variabel Persepsi Manfaat dan Persepsi Kemudahan  menjelaskan variabel Finansial Teknologi sebesar 0,756 atau 75,6%, sisanya sebesar 24,4% dijelaskan oleh variabel yang tidak diteliti dalam penelitian ini seperti kepercayaan, persepsi risiko dan lain-lain. 
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PUBLIC PERCETION OF THE USE OF FINANCIAL TECHNOLOGY
(MEDAN CITY UMKM CASE STUDY)

SUCI ANDINI
17321415

The purpose of this study was to determine the effect of perceived benefits
and perceived convenience on the financial technology of UMKM in the District
of Medan Amplas, Medan Denai, and Medan Area. The population in this study is
MSME consumers in the Medan Amplas, Medan Denai, and Medan Area sub-
districts which are estimated to be more than 1000 people. The sample is 100
people. The data analysis technique used multiple regression analysis, partial
test, simultaneous test, and determination test, previously carried out validity and
reliability tests, and classical assumption tests. The results of the study partially
proved that perceived benefits and perceptions of convenience affected on
financial technology of MSMEs in Medan Amplas, Medan Denai, and Medan
Area sub-districts. Simultaneously perceived benefits and perceived convenience
of financial technology. The results of the determination test obtained the
Adjusted R Square value of 0.756, which means the magnitude of the ability of the
Perceived Benefits and Perceived Ease of Variables to explain the Financial
Technology variable is 0.756 or 75.6%, the remaining 24.4% is explained by
variables-not examined in this study such as trust, risk perception and so on.
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