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PENGARUH LABEL BESTSELLER DAN POTONGAN HARGA TERHADAP KEPUTUSAN PEMBELIAN BUKU ILMIAH PADA PENERBIT MERDEKA KREASI
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Tujuan penelitian ini adalah untuk menganalisis pengaruh label bestseller dan potongan harga terhadap keputusan pembelian buku ilmiah pada Penerbit Merdeka Kreasi. Populasi dalam penelitian ini adalah Mahasiswa Fakultas Ekonomi Univeristas Muslim Nusantara Al-Washliyah yang melakukan pembelian Buku Ilmiah Penerbit Merdeka Kreasi sebanyak 171 orang selama bulan Juli-Desember 2022. Sampel yang diteliti dihitung melalui rumus slovin dengan tingkat signifikansi 0,05. Jumlah keseluruhan responden dalam penelitian ini sebanyak 120 konsumen. Teknik pengumpulan data dalam penelitian ini menggunakan observasi, dokumentasi serta kuesioner dengan skala likert. Metode analisis data menggunakan uji validitas, reliabilitas, asumsi klasik, dan regresi linear berganda dengan bantuan program SPSS (Statistical Product Sofware Solution). Hasil penelitian membuktikan bahwa Label Bestseller berpengaruh positif dan signifikan terhadap Keputusan Pembelian. Potongan Harga berpengaruh positif dan signifikan terhadap Keputusan Pembelian. Hasil penelitian secara simultan Label Bestsaller dan Potongan Harga berpengaruh positif dan signifikan terhadap Keputusan Pembelian Buku Ilmiah pada Penerbit Merdeka Kreasi. Nilai koefisien determinasi (R2) sebesar 0,752. Hal ini berarti 75,2% keputusan pembelian dapat dijelaskan oleh Label Bestseller dan Potongan Harga.
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ABSTRACT

THE EFFECT OF BESTSELLER LABELS AND DISCOUNTS ON
SCIENTIFIC BOOK PURCHASE DECISIONS AT MERDEKA
KREASI PUBLISHER

PUTRI CAMELIA
NPM. 193114107

The objective of this research was to determine and analyze the effect of bestseller
labels and discounts on scientific book purchase decisions at independent creation
publishers. The type of research is quantitative. The population in this research is
students of the Faculty of Economics, Universitas Muslim Nusantara Al-Washliyah
who purchased 171 Independent Creative Publisher Scientific Books during July-
December 2022. In this research, samples were taken using the slovin formula with a
significance level of 0.05. So, the total number of respondents in this research was
120 consumers. Data collection techniques in this research with observation,
documentation and questionnaires with Likert scale data measurement. Data analysis
techniques use tests of validity, reliability and classical assumptions. The data
analysis method uses multiple linear regression with the help of the SPSS program.
The results showed that the Bestseller Label had a positive and significant effect on
Purchasing Decisions. Discounts have a positive and significant effect on Purchasing

Decisionss @ueously, Bestseller Labels and Discounts simultaneously have a
positivg il S0 t effect on Scientific Book Purchase Decisions at Merdeka
Kre Thdvalue of the adjusted coefficient of determination (R Square)
of 0, ( | .2% of the dependent variable can be explained by the
independg hile the rest (100% - 75.2% = 24.8%) is explained by other
variakles viitside-thesihiriable studied.
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