ABSTRAK
PENGARUH PERCEIVED VALUE DAN E-SERVICE QUALITY TERHADAP KEPUASAN KONSUMEN PADA MARKETPLACE SHOPEE (STUDI  KASUS DI DESA SUKA MAKMUR DUSUN II 
KECAMATAN DELITUA)


DINDA WULAN SYAHFITRI 
193114051

Tujuan penelitian ini untuk mengetahui pengaruh  Perceived Value Dan E-Service Quality Terhadap Kepuasan Konsumen Pada Marketplace Shopee (Studi Kasus di Desa Suka Makmur Dusun II Kecamatan Delitua) secara parsial dan simultan. Penelitian ini  merupakan penelitian kuantitatif, dengan jumlah populasi  1228 orang  dan sampel berjumlah 93 responden dengan meggunakan rumus slovin teknik simple random sampling dan pengumpulan data melalui observasi dan kuesioner. Data diolah menggunakan SPSS for windows 29.0. Hasil penelitian menunjukkan persamaan regresi linear berganda diperoleh persamaan Y= 6,691 + 0,320X1 + 0,530X2 . Hasil uji T (Parsial) diperoleh nilai thitung =7,474>ttabel 1,661 dan taraf signifikan 0,001<0,05 maka Ha diterima dan H0 ditolak atinya Perceived Value (X1) berpengaruh positif dan signifikan terhadap kepuasan Konsumen (Y).Nilai thitung 7,573>ttabel 1,661 dan taraf signifikan 0,001<0,05 maka Ha diterima dan H0 ditolak artinya E-serviceQuality(X2) berpengaruh positif dan signifikan terhadap Kepuasan Konsumen (Y). Hasil uji F (Simultan) diperoleh nilai Fhitung 75,679>FTabel 3,10 dan signifikan 0,001<0,005. Maka hal ini menunjukan bahwa Ha diterima dan H0 ditolak artinya Perceived Value dan E-Service Quality secara simultan berpengaruh positif dan signifikan terhadap Kepuasan Konsumen. Nilai R Square menunjukkan koefisien determinasi adalah 0,627 atau 62,7% variabel kepuasan konsumen dapat dijelaskan oleh variabel Perceived Value Dan E-Service Quality sedangkan sisanya sebesar 37,3% dipengaruhi oleh variabel lainnya yang tidak diikut sertakan dalam penelitian ini.
Kata  Kunci : Perceived Value, E-Service Quality, Kepuasan Konsumen
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THE EFFECT OF PERCEIVED VALUE AND E-SERVICE QUALITY ON CUSTOMER SATISFACTION IN THE SHOPEE MARKETPLACE (CASE STUDY IN DESA SUKA MAKMUR DUSUN II KECAMATAN DELITUA)


DINDA WULAN SYAHFITRI 
193114051

The objective of this research is to determine the influence of Perceived Value and E-Service Quality on Consumer Satisfaction at the Shopee Marketplace (Case Study in Desa Suka Makmur , Dusun II, Kecamatan Delitua) partially and simultaneously. This research is quantitative research, with a population of 1228 people and a sample of 93 respondents using the Slovin formula, simple random sampling technique and data collection through observation and questionnaires. Data was processed using SPSS for Windows 29.0. The results of the research show that the multiple linear regression equation obtained is the equation Y= 6.691 + 0.320X1 + 0.530X2. The results of the T test (Partial) obtained a t observed = 7.474> t table 1.661 and a significant level of 0.001 < 0.05, so Ha is accepted and H0 is rejected, meaning that Perceived Value (X1) has a positive and significant effect on consumer satisfaction (Y). The  t observed 7.573> t table 1.661 and the significance level is 0.001<0.05, so Ha is accepted and H0 is rejected, meaning that E-service Quality (X2) has a positive and significant effect on Consumer Satisfaction (Y). The results of the F test (Simultaneous) obtained an Fobserved 75.679>FTable 3.10 and a significant value of 0.001<0.005. So this shows that Ha is accepted and H0 is rejected, meaning that Perceived Value and E-Service Quality simultaneously have a positive effect significant to Consumer Satisfaction. The R Square value shows that the coefficient of determination is 0.627 or 62.7% of the consumer satisfaction variable can be explained by the Perceived Value and E-Service Quality variables while the remaining 37.3% is influenced by other variables not included in this research.
Kewwords :  Perceived Value, E-Service Quality, consumer satisfaction
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The objective of this research is to determine the influence of Perceived Value and
E-Service Quality on Consumer Satisfaction at the Shopee Marketplace (Case
Study in Desa Suka Makmur , Dusun II, Kecamatan Delitua) partially and
simultaneously. This research is quantitative research, with a population of 1228
people and a sample of 93 respondents using the Slovin formula, simple random
sampling technique and data collection through observation and questionnaires.
Data was processed using SPSS for Windows 29.0. The results of the research show
that the multiple linear regression equation obtained is the equation Y= 6.691 +
0.320X1 + 0.530X2. The results of the T test (Partial) obtained a t observed =
7.474> t table 1.661 and a significant level of 0.001 < 0.05, so Ha is accepted and
HO is rejected, meaning that Perceived Value (X1) has a positive and significant
effect on consumer satisfaction (Y). The t observed 7.573> t table 1.661 and the
significance level is 0.001<0.05, so Ha is accepted and HO is rejected, meaning
that E-service Quality (X2) has a positive and significant effect on Consumer
Satisfaction (Y). The results of the F test (Simultaneous) obtained an Fobserved
75.679>FTable 3.10 and a significant value of 0.001<0.005. So this shows that Ha
is accepted.and HO is rejected, meaning that Perceived Value and E-Service Quality
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