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Lampiran 1
KUSIONER

Lampiran  1  
Saya  yang  bertanda  tangan  dibawah  ini  :
Nama				:  Frian Danil
Npm				:  213114052
Jenis  Kelamin  		:  Laki-Laki
Jurusan 			:  Manajemen
Asal  Perguruan  Tinggi  	:  Universitas  Muslim  Nusantara  Al-Washliyah  
Judul  Penelitian 		:Pengaruh Kualitas Website, Kemudahan
Penggunaan dan Customer Experience Terhadap Minat Beli E-commerce Tokopedia Studi Kasus Masyarakat Jalan Garu II Medan Amplas
DenganinimemohonkesediaanBapak/Ibuuntukmembantusayadalammelakukanpenelitiangunapenyusunanskripsisaya.Harapansayasudilahkiranyabapak/ibumemberikanjawabanataskuesioneryangterterapadalampiransuratini.Demikiansayasampaikanatasperhatiandankesediaanbapak/ibusayaucapkanterimakasih.
Medan,  2025
Hormat  Saya



(Frian Danil )


KUSIONER

IDENTITAS  RESPONDE
Nama			:
Jenis  Kelamin			:  Laki-  Laki  /  Perempuan
Pendidikan  Terakhir		:
Usia  Responden 			:
Email/No.HP			:
Petunjuk  Pengisian  
Berikut  berilah  Tanda  Checklis  pada  Jawaban  yang  paling  sesuai  menurut  pendapat  Bapak, Ibu dan teman-teman  Pada  kolom  yang  tersedia  :
a. Sangat  Setuju  (SS)
b. Setuju  (S)
c. Netral  (N)
d. Tidak  Setuju  (TS)
e. Sangat  Tidak  Setuju  (STS)

A. Kualitas Website(X1)
	No
	Pertanyaan
	(SS)
	(S)
	(N)
	(TS)
	(STS)

	
	Informasi
	
	
	
	
	

	1.
	Saya mudah menemukan informasi harga produk di websiteE-commerceTokopedia.
	
	
	
	
	

	
	Keamanan
	
	
	
	
	

	2.
	Saya merasa aman melakukan transaksi pembelian di website E-commerce Tokopedia.
	
	
	
	
	

	
	Kemudahan
	
	
	
	
	

	3.
	Website E- commerceTokopedia menyediakan filter pencarian menemukan produk yang sesuai dengan kebutuhan saya.
	
	
	
	
	

	
	Kenyamanan
	
	
	
	
	

	4.
	WebsiteE-commerceTokopedia bebas dari gangguan iklan yang menggangu kenyamanan saya.
	
	
	
	
	

	5.
	Kualitas Pelayanan 
	
	
	
	
	

	
	WebsiteE-commerceTokopedia ini menyediakan customer service yang memudahkan saya untuk mendapatkan bantuan dalam berbelanja.
	
	
	
	
	



B. Kemudahan Penggunaan(X2)
	No
	Pertanyaan
	(SS)
	(S)
	(N)
	(TS)
	(STS)

	
	Mudah untuk berinteraksi
	
	
	
	
	

	1.
	Saya mudah melakukan pembelian/pemesanandi E-commerceTokopedia.
	
	
	
	
	

	
	Mudah Melakukan Transaksi
	
	
	
	
	

	2.
	Saya mudah melakukan proses transaksi di E-commerceTokopedia.
	
	
	
	
	

	
	Mudah memperoleh produk 
	
	
	
	
	

	3.
	Saya mudah menemukan produk yang dicari di E-commerceTokopedia.
	
	
	
	
	

	
	Mudah digunakan
	
	
	
	
	

	4.
	Fitur yang ada di E-commerceTokopedia membantu meningkatkan kenyamanan saya.
	
	
	
	
	



C. Customer Experience(X3)
	No
	Pertanyaan
	(SS)
	(S)
	(N)
	(TS)
	(STS)

	
	Sanse(indra)
	
	
	
	
	

	1.
	Saya tertarik dengan desain website E-commerceTokopedia.
	
	
	
	
	

	
	Feel(rasa)
	
	
	
	
	

	2.
	Saya nyaman dengan keamanan berbelanja di E-commerceTokopedia.
	
	
	
	
	

	
	Think(pemikiran)
	
	
	
	
	

	3.
	Ulasan atau review dari pelanggan lain membantu pemesanan produk saya di E-commerce Tokopedia.
	
	
	
	
	

	
	Act(fisik)
	
	
	
	
	

	4.
	Pengemasan produk di tokoh E-commerceTokopedia aman bagi saya.
	
	
	
	
	





D. Minat Beli(Y)
	No
	Pertanyaan
	(SS)
	(S)
	(N)
	(TS)
	(STS)

	
	MinatTransaksional
	
	
	
	
	

	1.
	Saya sering berbelanja di E-commerce Tokopedia di bandingkan E-commercelain.
	
	
	
	
	

	
	Minat Refrensial
	
	
	
	
	

	2.
	Rekomendasi dari teman,keluarga,atau rekan kerja membuat saya berminat berbelanja di E-commerceTokopedia.
	
	
	
	
	

	
	MinatPreferensional
	
	
	
	
	

	3.
	Pengaruh ulasan, rating tinggi dan harga membuat saya menentukan produk di E-commerce Tokopedia.
	
	
	
	
	

	
	Minat Menggambarkan Eksplorarrif
	
	
	
	
	

	4.
	Saya mudah mengakses atau mencari produk di E-commerceTokopedia.
	
	
	
	
	













Lampiran 2 Tabulasi Kusioner

Kualitas Website (X1)

	No Sampel
	Skor dari pernyataan Kuesioner X1
	Total

	
	1
	2
	3
	4
	5
	

	1
	4
	4
	4
	4
	4
	20

	2
	2
	2
	5
	4
	4
	23

	3
	5
	5
	5
	3
	2
	23

	4
	4
	4
	4
	4
	3
	19

	5
	2
	5
	2
	4
	3
	22

	6
	3
	3
	3
	3
	3
	15

	7
	4
	5
	5
	5
	5
	24

	8
	4
	4
	4
	4
	4
	20

	9
	3
	4
	4
	4
	4
	19

	10
	3
	3
	4
	4
	3
	17

	11
	3
	3
	1
	5
	5
	17

	12
	2
	4
	5
	5
	5
	24

	13
	4
	4
	4
	4
	3
	19

	14
	4
	4
	4
	4
	3
	19

	15
	4
	4
	4
	4
	3
	19

	16
	4
	4
	4
	4
	4
	20

	17
	4
	4
	4
	4
	3
	19

	18
	4
	4
	4
	4
	4
	20

	19
	4
	4
	4
	3
	1
	16

	20
	4
	4
	3
	4
	3
	18

	21
	5
	2
	2
	5
	4
	24

	22
	5
	2
	2
	5
	5
	25

	23
	4
	4
	4
	4
	4
	20

	24
	3
	3
	3
	3
	4
	16

	25
	1
	1
	1
	1
	1
	5

	26
	4
	5
	4
	4
	3
	20

	27
	4
	4
	5
	4
	5
	22

	28
	4
	4
	4
	4
	3
	19

	29
	5
	5
	5
	5
	4
	24

	30
	4
	5
	3
	2
	4
	18

	31
	5
	5
	5
	5
	2
	25

	32
	5
	5
	5
	5
	5
	25

	33
	1
	1
	1
	1
	1
	5

	34
	4
	4
	4
	3
	1
	16

	35
	4
	4
	4
	4
	4
	20

	36
	5
	5
	5
	5
	5
	25

	37
	5
	5
	5
	5
	5
	25

	38
	5
	5
	5
	5
	5
	25

	39
	5
	5
	5
	5
	2
	25

	40
	4
	4
	4
	4
	5
	21

	41
	5
	5
	5
	5
	5
	25

	42
	5
	5
	5
	5
	5
	25

	43
	5
	4
	5
	5
	5
	24

	44
	5
	4
	4
	4
	4
	21

	45
	5
	5
	5
	5
	5
	25

	46
	5
	5
	5
	5
	5
	25

	47
	5
	5
	5
	5
	5
	25

	48
	5
	5
	5
	5
	5
	25

	49
	4
	5
	5
	4
	4
	22

	50
	5
	5
	5
	5
	5
	25

	51
	5
	5
	5
	5
	5
	25

	52
	5
	5
	5
	5
	5
	25

	53
	5
	5
	5
	5
	5
	25

	54
	5
	5
	5
	5
	5
	25

	55
	5
	5
	5
	5
	5
	25

	56
	5
	5
	5
	5
	5
	25

	57
	5
	4
	4
	5
	5
	23

	58
	5
	5
	5
	5
	5
	25

	59
	5
	5
	5
	5
	5
	25

	60
	5
	5
	5
	5
	5
	25

	61
	5
	5
	5
	5
	5
	25

	62
	5
	5
	5
	5
	5
	25

	63
	5
	5
	5
	5
	5
	25

	64
	4
	4
	4
	4
	4
	20

	65
	5
	5
	5
	5
	5
	25

	66
	5
	5
	5
	5
	5
	25

	67
	5
	5
	5
	5
	5
	25

	68
	5
	5
	5
	5
	5
	25

	69
	4
	5
	5
	5
	4
	23

	70
	4
	5
	5
	5
	5
	24

	71
	4
	5
	5
	5
	5
	24

	72
	5
	5
	5
	5
	5
	25

	73
	4
	5
	5
	5
	5
	24

	74
	4
	5
	5
	5
	5
	24

	75
	5
	5
	5
	5
	5
	25

	76
	4
	4
	4
	1
	4
	17

	77
	5
	5
	5
	5
	2
	25

	78
	5
	1
	5
	1
	5
	17

	79
	5
	5
	5
	5
	5
	25

	80
	5
	5
	5
	5
	5
	25

	81
	4
	4
	4
	4
	4
	20

	82
	5
	5
	5
	5
	5
	25

	83
	5
	5
	5
	5
	5
	25

	84
	4
	4
	4
	4
	4
	20

	85
	5
	5
	5
	5
	5
	25

	86
	4
	4
	4
	4
	4
	20

	87
	5
	5
	5
	5
	5
	25

	88
	4
	4
	4
	4
	4
	20

	89
	5
	5
	5
	5
	5
	25

	90
	5
	5
	5
	5
	5
	25

	91
	5
	5
	5
	5
	5
	25

	92
	5
	5
	5
	5
	5
	25

	93
	5
	5
	5
	5
	3
	23

	TOTAL
	415
	417
	419
	409
	404
	2064























Kemudahan Penggunahan (X2)

	No Sampel
	Skor dari pernyataan Kuesioner X2
	Total

	
	1
	2
	3
	4
	

	1
	2
	4
	4
	4
	17

	2
	4
	5
	5
	5
	19

	3
	4
	4
	4
	4
	16

	4
	5
	3
	4
	4
	16

	5
	5
	4
	5
	5
	19

	6
	5
	3
	5
	3
	16

	7
	5
	5
	5
	5
	20

	8
	4
	4
	4
	4
	16

	9
	4
	4
	4
	4
	16

	10
	3
	4
	4
	4
	15

	11
	3
	4
	3
	3
	13

	12
	4
	5
	5
	5
	19

	13
	3
	3
	5
	3
	14

	14
	3
	4
	4
	4
	15

	15
	3
	3
	4
	3
	13

	16
	5
	5
	4
	4
	18

	17
	5
	4
	4
	4
	17

	18
	4
	4
	4
	4
	16

	19
	4
	3
	3
	4
	14

	20
	4
	4
	4
	4
	16

	21
	5
	5
	5
	5
	20

	22
	5
	5
	5
	5
	20

	23
	4
	4
	4
	4
	16

	24
	4
	4
	3
	3
	14

	25
	1
	1
	1
	1
	4

	26
	4
	4
	5
	5
	18

	27
	5
	5
	5
	5
	20

	28
	3
	4
	4
	4
	15

	29
	5
	5
	5
	5
	20

	30
	5
	3
	5
	3
	16

	31
	5
	5
	5
	5
	20

	32
	5
	5
	5
	5
	20

	33
	1
	1
	1
	1
	4

	34
	4
	4
	1
	4
	13

	35
	4
	4
	4
	4
	16

	36
	5
	5
	5
	5
	20

	37
	5
	5
	5
	5
	20

	38
	5
	2
	5
	2
	20

	39
	5
	5
	5
	5
	20

	40
	4
	4
	5
	5
	18

	41
	5
	5
	5
	5
	20

	42
	5
	5
	5
	5
	20

	43
	5
	5
	5
	5
	20

	44
	5
	5
	5
	5
	20

	45
	5
	5
	5
	5
	20

	46
	2
	5
	5
	2
	20

	47
	5
	5
	5
	5
	20

	48
	5
	5
	5
	5
	20

	49
	4
	4
	4
	4
	16

	50
	5
	5
	5
	5
	20

	51
	5
	5
	5
	5
	20

	52
	5
	5
	5
	5
	20

	53
	5
	5
	5
	5
	20

	54
	5
	5
	5
	5
	20

	55
	5
	5
	5
	5
	20

	56
	5
	5
	5
	5
	20

	57
	5
	5
	4
	4
	18

	58
	2
	5
	5
	5
	20

	59
	5
	5
	5
	5
	20

	60
	5
	5
	5
	5
	20

	61
	5
	5
	5
	5
	20

	62
	5
	5
	5
	5
	20

	63
	5
	5
	5
	5
	20

	64
	4
	4
	4
	4
	16

	65
	5
	5
	5
	5
	20

	66
	5
	5
	5
	5
	20

	67
	5
	5
	5
	5
	20

	68
	5
	5
	5
	5
	20

	69
	5
	5
	5
	5
	20

	70
	4
	5
	5
	5
	19

	71
	4
	5
	5
	5
	19

	72
	5
	5
	5
	5
	20

	73
	5
	5
	5
	5
	20

	74
	5
	5
	5
	5
	20

	75
	5
	5
	5
	5
	20

	76
	4
	4
	4
	4
	16

	77
	5
	5
	5
	5
	20

	78
	5
	5
	5
	5
	20

	79
	5
	5
	5
	5
	20

	80
	5
	5
	5
	5
	20

	81
	4
	4
	4
	4
	16

	82
	5
	5
	5
	5
	20

	83
	5
	5
	5
	5
	20

	84
	4
	4
	4
	4
	16

	85
	5
	5
	5
	5
	20

	86
	5
	5
	4
	4
	18

	87
	5
	5
	5
	5
	20

	88
	4
	4
	4
	4
	16

	89
	5
	5
	5
	5
	20

	90
	5
	5
	5
	5
	20

	91
	5
	5
	4
	4
	18

	92
	5
	5
	5
	5
	20

	93
	5
	5
	4
	5
	19

	TOTAL
	423
	421
	422
	420
	1686

























Customer Experince (X3)

	No Sampel
	Skor dari pernyataan Kuesioner X3
	Total

	
	1
	2
	3
	4
	

	1
	4
	4
	3
	3
	14

	2
	2
	5
	4
	4
	18

	3
	4
	4
	4
	4
	16

	4
	3
	3
	3
	3
	12

	5
	4
	4
	4
	4
	16

	6
	4
	3
	4
	4
	15

	7
	5
	5
	5
	5
	20

	8
	4
	4
	4
	4
	16

	9
	4
	4
	4
	4
	16

	10
	3
	3
	3
	3
	12

	11
	3
	3
	3
	3
	12

	12
	5
	4
	4
	4
	17

	13
	4
	4
	4
	4
	16

	14
	4
	4
	4
	4
	16

	15
	4
	4
	4
	4
	16

	16
	4
	4
	4
	4
	16

	17
	3
	4
	3
	3
	13

	18
	4
	4
	4
	4
	16

	19
	4
	3
	4
	4
	15

	20
	4
	4
	4
	4
	16

	21
	5
	5
	5
	5
	20

	22
	5
	5
	5
	5
	20

	23
	4
	4
	4
	4
	16

	24
	3
	3
	3
	3
	12

	25
	1
	1
	1
	1
	4

	26
	4
	4
	4
	4
	16

	27
	5
	5
	5
	5
	20

	28
	4
	5
	3
	3
	15

	29
	5
	5
	5
	5
	20

	30
	5
	5
	5
	5
	20

	31
	5
	5
	5
	5
	20

	32
	5
	5
	5
	5
	20

	33
	1
	1
	1
	1
	4

	34
	1
	3
	4
	4
	12

	35
	5
	4
	5
	4
	18

	36
	5
	5
	5
	5
	20

	37
	5
	2
	5
	5
	20

	38
	5
	5
	2
	5
	20

	39
	5
	5
	5
	2
	20

	40
	4
	4
	5
	4
	17

	41
	5
	5
	5
	5
	20

	42
	5
	5
	5
	5
	20

	43
	5
	5
	5
	5
	20

	44
	4
	5
	4
	5
	18

	45
	5
	5
	5
	5
	20

	46
	5
	5
	5
	5
	20

	47
	5
	5
	5
	5
	20

	48
	5
	5
	5
	5
	20

	49
	4
	4
	5
	4
	17

	50
	5
	5
	5
	5
	20

	51
	5
	5
	5
	5
	20

	52
	5
	5
	5
	5
	20

	53
	5
	5
	5
	5
	20

	54
	2
	5
	5
	2
	20

	55
	5
	5
	5
	5
	20

	56
	5
	5
	5
	5
	20

	57
	4
	5
	5
	4
	18

	58
	5
	5
	2
	5
	20

	59
	5
	5
	5
	5
	20

	60
	5
	5
	5
	5
	20

	61
	5
	5
	5
	5
	20

	62
	5
	5
	5
	5
	20

	63
	5
	2
	5
	5
	20

	64
	4
	4
	4
	4
	16

	65
	5
	5
	5
	5
	20

	66
	5
	5
	5
	5
	20

	67
	5
	5
	5
	5
	20

	68
	5
	5
	5
	5
	20

	69
	5
	3
	5
	5
	18

	70
	5
	4
	5
	5
	19

	71
	5
	4
	5
	5
	19

	72
	5
	5
	5
	5
	20

	73
	5
	5
	5
	5
	20

	74
	5
	5
	5
	5
	20

	75
	5
	5
	5
	5
	20

	76
	4
	4
	4
	4
	16

	77
	5
	5
	5
	5
	20

	78
	5
	5
	5
	5
	20

	79
	5
	5
	5
	5
	20

	80
	5
	5
	5
	5
	20

	81
	4
	4
	4
	4
	16

	82
	5
	5
	5
	5
	20

	83
	5
	5
	5
	5
	20

	84
	4
	4
	4
	4
	16

	85
	5
	5
	2
	5
	20

	86
	4
	4
	4
	5
	17

	87
	5
	5
	5
	5
	20

	88
	4
	4
	4
	4
	16

	89
	5
	5
	5
	5
	20

	90
	5
	5
	5
	5
	20

	91
	3
	3
	4
	5
	15

	92
	2
	5
	5
	2
	20

	93
	4
	5
	5
	4
	18

	TOTAL
	414
	413
	418
	416
	1661

























Minat Beli (Y)

	No Sampel
	Skor dari pernyataan Kuesioner Y
	Total

	
	1
	2
	3
	4
	

	1
	4
	4
	4
	4
	16

	2
	2
	5
	5
	5
	20

	3
	4
	4
	4
	4
	16

	4
	4
	4
	3
	3
	14

	5
	5
	5
	4
	4
	18

	6
	3
	3
	4
	3
	13

	7
	5
	5
	5
	5
	20

	8
	4
	4
	4
	4
	16

	9
	4
	4
	4
	4
	16

	10
	4
	4
	3
	3
	14

	11
	3
	3
	3
	3
	12

	12
	5
	5
	5
	4
	19

	13
	3
	3
	4
	4
	14

	14
	4
	4
	4
	4
	16

	15
	4
	3
	4
	4
	15

	16
	4
	4
	4
	4
	16

	17
	4
	4
	3
	4
	15

	18
	4
	4
	4
	4
	16

	19
	3
	4
	4
	3
	14

	20
	4
	4
	4
	4
	16

	21
	5
	5
	5
	5
	20

	22
	5
	5
	5
	5
	20

	23
	4
	4
	4
	4
	16

	24
	3
	3
	3
	3
	12

	25
	1
	1
	1
	1
	4

	26
	5
	5
	4
	4
	18

	27
	5
	2
	5
	5
	20

	28
	4
	4
	4
	2
	17

	29
	5
	5
	5
	5
	20

	30
	5
	5
	5
	5
	20

	31
	5
	5
	5
	5
	20

	32
	5
	5
	5
	5
	20

	33
	1
	1
	1
	1
	4

	34
	4
	3
	4
	4
	15

	35
	4
	4
	4
	4
	16

	36
	5
	4
	4
	4
	17

	37
	5
	5
	5
	5
	20

	38
	5
	5
	5
	5
	20

	39
	5
	5
	5
	5
	20

	40
	3
	3
	3
	3
	12

	41
	5
	2
	5
	5
	20

	42
	5
	5
	5
	5
	20

	43
	5
	4
	5
	5
	19

	44
	4
	5
	2
	5
	19

	45
	5
	5
	5
	5
	20

	46
	5
	2
	5
	5
	20

	47
	5
	5
	5
	5
	20

	48
	5
	5
	5
	5
	20

	49
	5
	5
	5
	5
	20

	50
	5
	5
	5
	5
	20

	51
	5
	5
	5
	5
	20

	52
	5
	5
	5
	5
	20

	53
	5
	5
	5
	5
	20

	54
	5
	5
	5
	5
	20

	55
	5
	5
	5
	5
	20

	56
	5
	5
	5
	5
	20

	57
	5
	5
	5
	5
	20

	58
	5
	5
	5
	5
	20

	59
	5
	5
	5
	5
	20

	60
	5
	5
	5
	5
	20

	61
	5
	5
	5
	5
	20

	62
	5
	5
	5
	5
	20

	63
	5
	5
	5
	5
	20

	64
	4
	4
	4
	4
	16

	65
	5
	5
	5
	5
	20

	66
	5
	5
	5
	5
	20

	67
	5
	5
	5
	5
	20

	68
	5
	5
	5
	5
	20

	69
	5
	5
	5
	5
	20

	70
	2
	5
	5
	5
	20

	71
	5
	5
	5
	5
	20

	72
	5
	5
	5
	5
	20

	73
	5
	5
	5
	5
	20

	74
	5
	5
	5
	5
	20

	75
	5
	5
	5
	5
	20

	76
	4
	4
	4
	4
	16

	77
	5
	5
	5
	5
	20

	78
	4
	4
	4
	5
	17

	79
	5
	5
	5
	5
	20

	80
	5
	5
	5
	5
	20

	81
	4
	4
	4
	4
	16

	82
	5
	5
	5
	5
	20

	83
	5
	5
	5
	5
	20

	84
	4
	4
	4
	4
	16

	85
	2
	5
	5
	2
	20

	86
	4
	5
	4
	4
	17

	87
	5
	5
	5
	5
	20

	88
	4
	4
	4
	4
	16

	89
	5
	5
	5
	5
	20

	90
	5
	5
	5
	5
	20

	91
	3
	3
	5
	5
	16

	92
	5
	2
	5
	5
	20

	93
	2
	4
	4
	4
	17

	TOTAL
	419
	417
	418
	418
	1672

























Lampiran 3 Olah Data SPSS

REGRESSION
  /MISSING LISTWISE
  /STATISTICS COEFF OUTS R ANOVA COLLIN TOL
  /CRITERIA=PIN(.05) POUT(.10)
  /NOORIGIN
  /DEPENDENT Y
  /METHOD=ENTER X1 X2 X3
  /SCATTERPLOT=(*SRESID ,*ZPRED)
  /RESIDUALS HISTOGRAM(ZRESID) NORMPROB(ZRESID)
  /SAVE RESID.

Regression
	Notes

	Output Created
	17-JUN-2025 16:31:58

	Comments                                      Data
	F:/SKRIPSI/FRIAN DANIL/ile mentah SPSS(frian danil)/HIPOTESA/HIPOTESIS.Sav

	Input
	Active Dataset
	DataSet1

	
	Filter
	<none>

	
	Weight
	<none>

	
	Split File
	<none>

	
	N of Rows in Working Data File
	93

	Missing Value Handling
	Definition of Missing
	User-defined missing values are treated as missing.

	
	Cases Used
	Statistics are based on cases with no missing values for any variable used.

	Syntax
	REGRESSION
  /MISSING LISTWISE
  /STATISTICS COEFF OUTS R ANOVA COLLIN TOL
  /CRITERIA=PIN(.05) POUT(.10)
  /NOORIGIN
  /DEPENDENT Y
  /METHOD=ENTER X1 X2 X3
  /SCATTERPLOT=(*SRESID ,*ZPRED)
  /RESIDUALS HISTOGRAM(ZRESID) NORMPROB(ZRESID)
  /SAVE RESID.

	Resources
	Processor Time
	00:00:03.72

	
	Elapsed Time
	00:00:01.91

	
	Memory Required
	4272 bytes

	
	Additional Memory Required for Residual Plots
	648 bytes

	Variables Created or Modified
	RES_1
	Unstandardized Residual

	

Correlations

	
	X1.1
	X1.2
	X1.3
	X1.4
	X1.5
	TOTAL

	X1.1
	Pearson Correlation
	1
	.762**
	.860**
	.668**
	.689**
	.899**

	
	Sig. (2-tailed)
	
	.000
	.000
	.000
	.000
	.000

	
	N
	93
	93
	93
	93
	93
	93

	X1.2
	Pearson Correlation
	.762**
	1
	.777**
	.776**
	.588**
	.886**

	
	Sig. (2-tailed)
	.000
	
	.000
	.000
	.000
	.000

	
	N
	93
	93
	93
	93
	93
	93

	X1.3
	Pearson Correlation
	.860**
	.777**
	1
	.660**
	.655**
	.894**

	
	Sig. (2-tailed)
	.000
	.000
	
	.000
	.000
	.000

	
	N
	93
	93
	93
	93
	93
	93

	X1.4
	Pearson Correlation
	.668**
	.776**
	.660**
	1
	.662**
	.867**

	
	Sig. (2-tailed)
	.000
	.000
	.000
	
	.000
	.000

	
	N
	93
	93
	93
	93
	93
	93

	X1.5
	Pearson Correlation
	.689**
	.588**
	.655**
	.662**
	1
	.832**

	
	Sig. (2-tailed)
	.000
	.000
	.000
	.000
	
	.000

	
	N
	93
	93
	93
	93
	93
	93

	TOTAL
	Pearson Correlation
	.899**
	.886**
	.894**
	.867**
	.832**
	1

	
	Sig. (2-tailed)
	.000
	.000
	.000
	.000
	.000
	

	
	N
	93
	93
	93
	93
	93
	93

	**. Correlation is significant at the 0.01 level (2-tailed).


	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.920
	5





	Correlations

	
	X2.1
	X2.2
	X2.3
	X2.4
	TOTAL

	X2.1
	Pearson Correlation
	1
	.797**
	.735**
	.789**
	.902**

	
	Sig. (2-tailed)
	
	.000
	.000
	.000
	.000

	
	N
	93
	93
	93
	93
	93

	X2.2
	Pearson Correlation
	.797**
	1
	.735**
	.907**
	.933**

	
	Sig. (2-tailed)
	.000
	
	.000
	.000
	.000

	
	N
	93
	93
	93
	93
	93

	X2.3
	Pearson Correlation
	.735**
	.735**
	1
	.808**
	.894**

	
	Sig. (2-tailed)
	.000
	.000
	
	.000
	.000

	
	N
	93
	93
	93
	93
	93

	X2.4
	Pearson Correlation
	.789**
	.907**
	.808**
	1
	.952**

	
	Sig. (2-tailed)
	.000
	.000
	.000
	
	.000

	
	N
	93
	93
	93
	93
	93

	TOTAL
	Pearson Correlation
	.902**
	.933**
	.894**
	.952**
	1

	
	Sig. (2-tailed)
	.000
	.000
	.000
	.000
	

	
	N
	93
	93
	93
	93
	93

	**. Correlation is significant at the 0.01 level (2-tailed).


	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.845
	4



	Correlations

	
	X3.1
	X3.2
	X3.3
	X3.4
	TOTAL

	X3.1
	Pearson Correlation
	1
	.861**
	.868**
	.851**
	.947**

	
	Sig. (2-tailed)
	
	.000
	.000
	.000
	.000

	
	N
	93
	93
	93
	93
	93

	X3.2
	Pearson Correlation
	.861**
	1
	.836**
	.819**
	.929**

	
	Sig. (2-tailed)
	.000
	
	.000
	.000
	.000

	
	N
	93
	93
	93
	93
	93

	X3.3
	Pearson Correlation
	.868**
	.836**
	1
	.935**
	.960**

	
	Sig. (2-tailed)
	.000
	.000
	
	.000
	.000

	
	N
	93
	93
	93
	93
	93

	X3.4
	Pearson Correlation
	.851**
	.819**
	.935**
	1
	.951**

	
	Sig. (2-tailed)
	.000
	.000
	.000
	
	.000

	
	N
	93
	93
	93
	93
	93

	TOTAL
	Pearson Correlation
	.947**
	.929**
	.960**
	.951**
	1

	
	Sig. (2-tailed)
	.000
	.000
	.000
	.000
	

	
	N
	93
	93
	93
	93
	93

	**. Correlation is significant at the 0.01 level (2-tailed).


	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.850
	4



	Correlations

	
	Y.1
	Y.2
	Y.3
	Y.4
	TOTAL

	Y.1
	Pearson Correlation
	1
	.936**
	.876**
	.878**
	.961**

	
	Sig. (2-tailed)
	
	.000
	.000
	.000
	.000

	
	N
	93
	93
	93
	93
	93

	Y.2
	Pearson Correlation
	.936**
	1
	.878**
	.864**
	.958**

	
	Sig. (2-tailed)
	.000
	
	.000
	.000
	.000

	
	N
	93
	93
	93
	93
	93

	Y.3
	Pearson Correlation
	.876**
	.878**
	1
	.950**
	.964**

	
	Sig. (2-tailed)
	.000
	.000
	
	.000
	.000

	
	N
	93
	93
	93
	93
	93

	Y.4
	Pearson Correlation
	.878**
	.864**
	.950**
	1
	.960**

	
	Sig. (2-tailed)
	.000
	.000
	.000
	
	.000

	
	N
	93
	93
	93
	93
	93

	TOTAL
	Pearson Correlation
	.961**
	.958**
	.964**
	.960**
	1

	
	Sig. (2-tailed)
	.000
	.000
	.000
	.000
	

	
	N
	93
	93
	93
	93
	93

	**. Correlation is significant at the 0.01 level (2-tailed).



	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.853
	4



	
One-Sample Kolmogorov-Smirnov Test

	
	Unstandardized Residual

	N
	93

	Normal Parametersa,b
	Mean
	.0000000

	
	Std. Deviation
	.93133183

	Most Extreme Differences
	Absolute
	.241

	
	Positive
	.209

	
	Negative
	-.241

	Test Statistic
	.241

	Asymp. Sig. (2-tailed)
	.200c

	a. Test distribution is Normal.

	b. Calculated from data.

	a. Lilliefors Significance Correction.

[image: ][image: ]

		Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	T
	Sig.
	Collinearity Statistics

	
	B
	Std. Error
	Beta
	
	
	Tolerance
	VIF

	1
	(Constant)
	.484
	.644
	
	.752
	.454
	
	

	
	kualitas website
	.245
	.076
	.306
	3.227
	.002
	.124
	8.040

	
	kemudahan pengunaan
	.184
	.115
	.176
	2.607
	.112
	.093
	10.72

	
	customer experience
	.488
	.093
	.493
	5.253
	.000
	.126
	7.909

	a. Dependent Variable: minat beli di tokopedia


[image: ]
	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	.484
	.644
	
	.752
	.454

	
	kualitas website
	.245
	.076
	.306
	3.227
	.002

	
	kemudahan pengunaan
	.184
	.115
	.176
	2.607
	.112

	
	customer experience
	.488
	.093
	.493
	5.253
	.000

	Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	T
	Sig.
	Collinearity Statistics

	
	B
	Std. Error
	Beta
	
	
	Tolerance
	VIF

	1
	(Constant)
	.484
	.644
	
	.752
	.454
	
	

	
	kualitas website
	.245
	.076
	.306
	3.227
	.002
	.124
	8.040

	
	kemudahan pengunaan
	.184
	.115
	.176
	2.607
	.112
	.093
	10.72

	
	customer experience
	.488
	.093
	.493
	5.253
	.000
	.126
	7.909

	a. Dependent Variable: minat beli di tokopedia

	



	ANOVAa

	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	1
	Regression
	814.196
	3
	271.399
	369.097
	.000b

	
	Residual
	89.761
	89
	1.009
	
	

	
	Total
	903.957
	92
	
	
	

	a. Dependent Variable: minat beli di tokopedia

	b. Predictors: (Constant), customer experience, kualitas website, kemudahan pengunaan



	
	Model Summaryb

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	
	
	
	
	

	1
	.975a
	.950
	.949
	.506

	a. Predictors: (Constant), Customer experience, Kualitas website, Kemudahan penggunaan

	b. Dependent Variable: Y1
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