ABSTRAK
PENGARUH PROGRAM VOUCHER DISKON HARGA DAN GRATIS ONGKIR TERHADAP KEPUTUSAN PEMBELIAN PRODUK OBAT- OBATAN DI SHOPEE CAHAYA LESTARI (STUDI KASUS PADA MASYARAKAT 
MANDALA 1 MEDAN DENAI)

MUHAMMAD SALEH SITOMPUL

Keputusanpembelianadalahsuatu proses pengambilankeputusanakanpembelian yang mencakuppenentuanapa yang akandibeliatautidakmelakukanpembelian.VoucherDiskonHargamerupakanpotonganharga yang diberikanolehpenjualkepadapembelisebagaipenghargaanatasaktivitastertentudanpembeli yang menyenangkanbagipenjual, Ongkoskirimsebagaibiayapengirimanbarangataujasa yang ditarikolehpenjualdaripelanggansaatterjadi proses jualbelidenganbiayapengiriman yang dibebankankepadapelanggan. Adapuntujuandaripenelitianiniadalahuntukmengetahuiapakahadapengaruh program Voucherdiskonhargadan gratis ongkirsecaraparsialdansimultanterhadapkeputusanpembelianprodukobat-obatan di shopeecahayalestaripadamasyarakat Mandala 1 Medan Denai, denganpopulasisebanyak 219 danjumlahsampelsebanyak 69 konsumen yang diambildenganmenggunakanrumusslovin. Teknikpengumpulan data yang digunakandalampenelitianiniadalahkuesioner.Teknikanalisis yang digunakandalampenelitianiniadalahregresi linear berganda, asumsiklasik, ujihipotesisdankoefisiendeterminasi.Hasilpenelitianmenunjukkan program Voucherdiskonhargasecaraparsialberpengaruhterhadapkeputusanpembelian, halinidapatdilihatdarinilaithitung (3,520) >ttabel(1,996) dengannilaisignifikansisebesar 0,001< 0,05. Gratis ongkirberpengaruhterhadapkeputusanpembelian, halinidapatdilihatdarinilaithitung (7,463) >ttabel(1,996) dengannilaisignifikansisebesar 0,000< 0,05. Program Voucherdiskonhargadan gratis ongkirberpengaruhsecarasimultanterhadapkeputusanpembelianpadamasyarakat Mandala 1 Medan Denai, halinidapatdilihatdarinilaiFhitung (61,261) >Ftabel (3,14) dengantingkatsignifikasi 0.000.
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ABSTRACT

THE EFFECT OF DISCOUNT PRICE VOUCHER PROGRAM AND FREE
SHIPPING ON THE DECISION TO PURCHASE MEDICINE
PRODUCTS AT SHOPEE CAHAYA LESTARI (CASE
RESEARCH IN THE COMMUNITY OF
MANDALA 1 MEDAN DENAI)

MUHAMMAD SALEH SITOMPUL
213114030

Purchasing decision is a decision-making process for purchasing which includes
determining what to buy or not to buy. Discount Voucher Price is a discount given
by the seller to the buyer as a reward for certain activities and buyers who are
pleasant for the seller, Shipping costs as the cost of shipping goods or services
charged by the seller from the customer during the buying and selling process
with shipping costs charged to the customer. The obejctive of this research was to
determine whether there was an influence of the discount voucher program and
free shipping partially and simultaneously on the decision to purchase medicinal
products at the Cahaya Lestari shopee in the Mandala 1 Medan Denai
community, with a population of 219 and a sample of 69 consumers taken using
the Slovin formula. The data coliection technique used in this research was a
questionnaire. The analysis techniques used in this research are multiple linear
regression,  classical —assumptions, hypothesis  testing and  coefficient of
determination. The results of the research indicate that the price discount voucher
program partially influences purchasing decisions, this can be seen from the t
observed value (3.520)> t table (1.996) with a significance value of 6.001 <0.05.
Free shipping influences purchasing decisions, this can be seen from the t
observed value (7.463)> t table (1.996) with a significance value of 0.000 <0.05.
The price discount voucher program and free shipping simultaneously influence
purchasing decisions in the Mandala | Medan Denai community, this can be seen
from the F observed value (61.261)> F table (3.14) with a significance level of
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