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ABSTRAK

PENGARUH KUALITAS WEBSITE DAN INLFUENCER
MARKETING TERHADAP KEPUTUSAN PEMBELIAN
PRODUK DI MARKETPLACE SHOPEE (STUDI KASUS
PADA MASYARAKAT DUSUN IV UNDIAN
TADUKAN RAGA DELI SERDANG)

Olch :

AYU TANTYA GINTING
203114061

Tujuan penelitian ini adalah untuk mengetahui dan menganalisis Pengaruh
Kualitas Website Dan Influencer Marketing Terhadap Keputusan Pembelian
Produk Di Marketplace Shopee (Studi Kasus Pada Masyarakat Dusun IV Undian
Tadukan Raga Deli Serdang). Jenis penelitian adalah kuantitatif. Populasi
penelitian ini adalah seluruh Masyarakat Dusun IV Undian Tadukan Raga Deli
Serdang adalah sebanyak 380 responden. Sampel dalam penelitian ini
menggunakan rumus Slovin, diperoleh sampel yang diperlukan sebanyak 80
sampel dari Masyarakat Dusun IV Undian Tadukan Raga. Instrumen penelitian
menggunakan kuesioner dengan skala pengukuran data Skala Likert. Teknik
analisis data menggunakan wji validitas, reliabilitas dan asumsi klasik. Metode
analisis data menggunakan regresi linear berganda dengan bantuan program SPSS.
Hasil penelitian ini menyatakan kualitas website secara parsial berpengaruh positif
dan signifikan tethadap keputusan pembelian. Influencer marketing secara parsial
berpengaruh positif dan signifikan terhadap keputusan pembelian. Kualitas
website dan influencer marketing secara simultan berpengaruh positif dan
signifikan terhadap keputusan pembelian produk di Marketplace Shopee (Studi
Kasus Pada Masyarakat Dusun IV Undian Tadukan Ratga Deli Serdang).

Kata kunci: Kualitas Website, Jnfluencer Marketing, Keputusan Pembelian.
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ABSTRACT

THE EFFECT OF WEBSITE QUALITY AND INFLUENCER
MARKETING ON PURCHASING DECISIONS FOR
PRODUCTS ON THE SHOPEE MARKETPLACE
(CASE STUDY OF THE COMMUNITY IN DUSUN
IV UNDIAN TADUKAN RAGA
DELI SERDANG)

AYU TANIYA GINTING
203114061

The objective of this research was to determine and analyze the effect of website
quality and influencer marketing on purchasing decisions for products on the
Shopee marketplace (case study of the community in Dusun IV Undian Tadukan
Raga Deli Serdang). This research was quantitative research. The population of
this research was the entire community of Dusun IV Undian Tadukan Raga Deli
Serdang, totaling 380 respondents. The sample in this research was determined
using the Slovin formula, resulting in a sample size of 80 respondents from the
community of Dusun IV Undian Tadukan Raga. The research instrument used a
questionnaire with a Likert scale for data measurement. Data analysis techniques
involved tests for validity, reliability, and classical assumptions, The data analysis
method utilized multiple linear regression with the assistance of SPSS software.
The results of this research indicated that websife quality had a positive and
significant partial effect on purchasing decisions. Influencer marketing also had a
positive and significant partial effect on purchasing decisions. Website quality
and influencer marketing simultaneously had a positive and significant effect on
purchasing” ons for products on the Shopee marketplace (case study of the
usun IV Undian Tadukan Raga Deli Serdang).
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