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ABSTRAK

PENGARUH BEAUTY VLOGGER MARKETING, BRAND AWARENESS
DAN WORD OF MOUTH TERHADAP KEPUTUSAN PEMBELIAN
PRODUK PINK FLASH (STUDI KASUS PADA MASYARAKAT
DELITUA TIMUR)

Oleh :

AMELIA PUTRI
NPM. 203114072

Tujuan penelitian ini adalah untuk mengetahui dan menganalisis Pengaruh beauty
viogger marketing, brand awareness dan word of mouth terhadap keputusan
pembelian Produk Pink Flash (Studi Kasus Pada Masyarakat Delitua Timur). Jenis
penelitian adalah kuantitatif. Adapun populasi dalam penelitian ini adalah masyarakat
yang menggunakan produk Pink Flash yang ada di Kecamatan Delitua Timur. Dari
perhitungan menggunakan rumus cochran, mendapatkan hasil 96,04 sampel, agar
penelitian mendapatkan hasil yang lebih baik maka sampel dibulatkan menjadi 100
orang. Instrumen penelitian menggunakan kuesioner dengan skala pengukuran data
Skala Likert. Teknik analisis data menggunakan uji validitas, reliabilitas dan asumsi
Klasik. Metode analisis data menggunakan regresi linear berganda dengan bantuan
program SPSS. Hasil penelitian ini menunjukkan bahwa secara parsial maupun
simultan variabel beauty viogger marketing, brand awareness, dan word of mouth
berpengaruh positif dan signifikan terhadap keputusan pembelian Pink Flash di
kelurahan Delitua Timur. Nilai R Square atau koefisien determinasi didalam
penelitian ini sebesar 0,438, artinya besarnya pengaruh variabel Beauty Vlogger
Marketing, Brand Awareness, dan Word of mouth terhadap keputusan pembelian
sebesar 43,8%, sedangkan sisanya 56,2% dipengaruhi oleh faktor-faktor lain yang

berasal dari luar model penelitian ini seperti variabel lainnya.

Kata Kunci: Beauty Viogger Marketing, Brand Awareness, Word Of Mouth,
Keputusan Pembelian.
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ABSTRACT

THE INFLUENCE OF BEAUTY VLOGGER MARKETING, BRAND
AWARENESS, AND WORD OF MOUTH ON THE PURCHASE
DECISION OF PINK FLASH PRODUCTS (CASE STUDY
ON THE PEOPLE OF EAST DELITUA)

AMELIA PUTRI
NPM. 203114072

The objective of this research was to determine and analyze the influence of beauty
viogger marketing, brand awareness, and word of mouth on the purchase decision of
Pink Flash products (Case Study on the People of East Delitua). This research was
quantitative in nature. The population in this research comprises people who use
Pink Flash products in the East Delitua sub-district. Using Cochran's formula, the
sample size was calculated to be 96.04, which was rounded up to 100 respondents for
better results. The research instrument was a questionnaire measured with a Likert
scale. The data analysis techniques used include validity, reliability, and classical
assumption tests. The method of data analysis was multiple linear regression using
SPSS software. The results of the research show that both partially and
simultaneously, the variables of beauty vlogger marketing, brand awareness, and
word of mouth have a positive and significant influence on the purchase decision of
Pink Flash products in the East Delitua sub-district. The R Square value or
coefficient of determination in this research was 0.438, meaning that 43.8% of the
purchase decision can be explained by the variables of beauty viogger marketing,
brapd. ayg s, and word of mouth, while the remaining 56.2% was influenced by
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