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INTRODUCTION
1.1 Background Of The Problem
In teaching advertising materials,The teacher’s strategy should be relevant to the differentiation students’ need and using a good and affective language style gives a special attraction for students. Currently, there are platforms to place publications of products made by students in P5 learning (Project strengthening the Profile of Pancasila Students on the theme of entrepreneurship), local wisdom and suitable lifestyle can promote their work on media such as television, newspapers, radio, and other social media. Usually producers will be very careful in placing their publications. They will look at media that are passively used by the public and are interesting to see, hear or read. Advertising makers mostly use simple and interesting language styles to create beautiful sentences and persuade or influence readers or viewers to use the product.
Language is a fundamental aspect of human life. To communicate and establish relationship with other, people use language as tool of their communication (Wardhaugh, 2009: 29). To communicate means to transfer ideas from one person to the others. If people did not have a tool to communicate, every people’s activities and interactions would be stagnant. Wardhaugh (2009:1) states that language is what the members of a particular society speak. Therefore, the relationship between language and human or society is dependent. Wardhaugh (2009:1) further states that the definition of language and society is not independent. Thus, from the statement above, the researcher concludes that if there is no language in society, there will be nothing.
There are two kinds of language, spoken language and written language. Spoken language is an utterance which is formed from sound, such as conversation, speech, storytelling, discussion, radio, television broadcast, social media and etc. While, written language is an utterance which is formed in the written form, such as novels, comics, newspapers, magazines, letters, books, journals, articles, and etc. In expressing or delivering ideas in both forms, spoken and written language, people have and use their own style because it is related to the social aspect. Chaika (1982:29) states that style refers to the selection of the linguistic forms to convey social or artistic effects. Style also acts as a set of instructions. 
Other opinions come from Keraf (2002:112). He states that style is the ability and the competence to make a sentence in a good way. Considering the problem above, the researcher enthusiastically will focus her study on the language style in writing simple adverising because style forms communication in the right way and determines how a social interaction will proceed (Chaika, 1982:20). In this case, style determines how a speaker speaks and how the listener takes the meaning of the communication in the right way; whether it is serious, humorous, dubious, or any other possible senses.
As stated above, people use written utterance in expressing their idea in written language. One example of written languages that is created by human being is an advertisement. Lapanska (2006:37) state advertisement is one of human life activities that can be found in radio, television, magazine, newspaper, and other source.
Writing skill is defined as the ability to use language to express ideas, thoughts or felling to others using written language. However its  implementation most students have problems in productive skill. One of them faced by  writing skill. Advertising maerials must provide students in the ninth grade with an understanding of advertising materials that are rich, meaningful and easy to understand or developing through the features contained in the Canva application. Uechi ( 2016 )has added five principles to design writing materials: materials should help learners to develop their confidence, expose them to language in authentic use, be culturally relevant, stretch/challenge learners, and build their intercultural awareness.
Learning is an internal process that is measured through behavior. The existence of cognitive, affective and psychomotor differences between students influences their learning choices which appear in the form of differences in learning styles. Learning styles can explain learning differences between students in the same learning setting.
	This research aims to develop advertising materials tailored to different student learning styles through the Canva Power point presentation platform. "By using Canva, this research focuses on how various visual, text and animation elements can be designed to meet the needs of students with diverse learning styles, such as visual, auditory and kinesthetic, so that it is hoped that it can increase effectiveness. and the appeal of advertising in learning.
Until now, research on developing advertisements based on student learning styles using Canva Power point has never been carried out in schools by teachers and students at SMP Negeri 2 Perbaungan. So this topic is a new opportunity to explore. It is hoped that this research can provide new insights in designing advertising materials that are more effective and attractive according to students' different learning styles.Learning styles are specific behavioral patterns in receiving new information and developing new skills, as well as the process of storing new information or skills (Sarasin, 1999).
for others. So, learning style is related to the way children learn, as well as their preferred way of learning. Meanwhile, according to Nasution (2009) learning style is a consistent way used by a student in capturing stimulus or information, how to remember, think and solve problems. 
The teacher's strategy must be relevant to the advertising learning needed in the school environment and where participants live with the different character needs of students.This strategy makes it possible to activate their various learning styles. The various learning styles in the classroom are generally categorized into auditory, visual and kinesthetic.
1. Auditory learning style is a type of learning that prioritizes the listener's senses.
2. Visual learning style is a type of learning process that relies on vision as a recipient of information and knowledge.
3. Kinesthetic learning style is a learning process where individuals or students usually like to touch something that provides certain information and knowledge so that they can remember it or experience it directly when learning with active hands.
After understanding advertising learning and student learning styles, researchers created a teacher strategy, namely in the form of effective learning media through aspects material,process and product. Researchers call it a creative learning media created by Power point Canva which implements students' learning readiness through initial diagnostic assessments in independent learning in the form of cognitive assessments at the start of learning and non-cognitive assessments. specifically with the aim of knowing the characteristics, conditions, competencies, strengths and weaknesses of students' learning models so that they know how far the students are understand advertising learning by designing according to the conditions of students' competency needs.
Differentiated Learning Media, initially delivered through Power point, is hoped by researchers to be transitioned to Canva, It is able to increase the success of learning Reading Comprehension, speaking, listening and writing quickly, enthusiastically on short functional text teaching materials in the form of Advertising so as to create a Pancasila student profile character, namely their self able to exchange information, understand information, provide ideas independently which are the characteristics expected in working together, Independent, critical and creative reasoning because the three components of student learning styles are available in the learning process through this learning.
Media and can be used as examples/references for teachers English at SMPN 2 Perbaungan or English. teachers in the Serdang Bedagai district area. and throughout Indonesia by looking at the condition of the learning environment.
1.2. Identification of problems
Based on the description above, researchers can identify:
1. Develop attractive advertising teaching materials without compromising the essence of education for grade IX. 
2. Students at SMP NEGERI 2 PERBAUNGAN have different learning styles.
3. It is necessary to design advertising materials through Canva Power point to optimally improve the writing skills of SMP NEGERI 2 PERBAUNGAN students.
1.3 Scope of problem
	To discuss a particular problem there must be a scope of the topic being discussed in order to achieve good perception and resolution, without this limitation the scope and discussion will be uncertain. Based on the description above as the research background, the focus of the research is Developing Advertisment Material for Different Learning Styles of Students Based Power Point Canva In The Ninth Grade of SMP Negeri 2 Perbaungan Kabupaten Serdang Bedagai.
	These include auditory, visual and kinestatic learning styles in learning familiar or unfamiliar English language advertising materials in the school environment or where students live. Canva Power Point learning media for middle school students. The sub focus is
1. Analysis of student learning readiness towards Advertising materials in writing  that are currently developing.
2. Analyze different student learning styles.
3. Canva Power Point Analysis
4. Design learning media Writing Advertising which combines different learning styles based on Power Point Canva Advertising Teaching Materials.
5. Implementation Learning Media Advertisment Teaching Material in writing for Different Learning Styles of Students Based Power Point Canva In The Ninth Grade.
6. Effectiveness Developing Advertisment Material in writing for Different Learning Styles of Students Based Power Point Canva In The Ninth Grade of SMP Negeri 2 Perbaungan Kabupaten Serdang Bedagai
1.4. Problem Formulation
Based on the problems above, the questions are as follows:
1. How is the development of  Advertisement material in writing for different learning style of student based on canva Power point ?
2. How is the validation of the development of teaching materials for writing advertisements for different learning styles of students based on canva Power point?
3. How is the Effectiveness of the development of teaching materials for writing advertisements to  different learning styles of students based on canva Power point?
1.5. Research Objectives
 	The objectives of this research are :
1. To find out about developing advertising materials in writing for different learning styles students need in junior high school ?
2. To find out the validation development of advertising teaching materials in writing for different Learning Style Of Students  based on Canva Power Point in the ninth Grade.
3. To find out the effectiveness of advertising teaching materials in writing for different Learning Style Of Students  based on Canva Power Point for Phase.
1.6. Benefits of research
	There are several benefits expected from this research, the first benefit is that it helps teachers convey Advertising material more easily. It is easy to understand, more interesting, and does not make students bored when carrying out Advertising writing learning activities. by looking at the students’ learning style in a simple, easy to understand way using Canva Power Point.
	The second advantage is that it provides different experiences and variety to stimulate students' motivation to learn English. The third advantage is the creation of unforgettable learning situations for students and effective learning conditions. The aim of this study Developing Advertisment Teaching Material in writing  for Different Learning Styles of Students Based Power Point Canva In The Ninth Grade of SMP Negeri 2 Perbaungan Kabupaten Serdang Bedagai . English learning media for class IX SMP students. This chapter discuss the background,research scope, research formulation, research objectives and research interest.
1.7.Theoretical Research.
	The findings of this research can help the development, teaching and learning activities of short functional text material in the form of Developing Advertisment Material in writing for Different Learning Styles of Students Based Power Point Canva In The Ninth Grade.
1.8 Practical Research.
There are 2 proposed research benefits
1. It is hoped that junior high school students will be more interested in English. material, active in improving mastery of English vocabulary learning through the process of learning English vocabulary using textbook media, English visual media related to writing comprehension material for advertising texts.Middle School English teachers can use their time to explain reading comprehension material and increase the effectiveness of learning on Advertising .
2. Writing comprehension material, especially vocabulary and words and Great Sentences of  to invite someone to be interested in our advertisement. Every students have a lots of imagination to promote P5 products in co-curricular learning.

1.9 Basic assumptions
A basic assumption is something that the researcher believes to be true which will be used as a basis for the researcher in carrying out his research. The basic assumption in this research is the Developing Advertisment Material in writing for Different Learning Styles of Students Based Powerpoint Canva In The Ninth Grade of SMP Negeri 2 Perbaungan.
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