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METHOD OF RESEARCH
3.1. Research Models.
	Research methods in developing English advertising materials may vary depending on the specific aspects of learning or teaching we are interested in and need. The process includes a cycle of research and development, R&D on field testing, reviewing and refining the findings in the research. Commonly used research methods in the field of English language learning.
1. Experimental Research: This method involves conducting controlled experiments to test the effectiveness of a particular teaching method, material, or intervention. For example, the researcher might test the impact of a new language learning application on vocabulary acquisition.
2. Surveys and Questionnaires: Surveys and questionnaires can be used to collect information about students' attitudes, motivation and experiences in learning English. This method is useful for understanding student preferences and perceptions.
3. Case Study: A case study involves an in-depth examination of an individual or small group of English language learners. Researchers can explore specific learning strategies, challenges, or success stories in detail.
4. Observational Research: Observational research involves systematically observing and documenting language learning in real classroom environments. Researchers can analyze classroom dynamics, teacher-student interactions, and student engagement.
5. Correlation Study: Correlational research examines the relationship between variables. For example, you could investigate whether there is a correlation between the amount of time students spend practicing English and their level of proficiency.
6. Content Analysis: Content analysis is used to review and evaluate teaching materials, textbooks, or language assessments. Researchers can assess the suitability and effectiveness of the material for English language learners.
7. Longitudinal Studies: Longitudinal research involves studying the same group of learners over a long period to track their language development and changes in attitudes and motivation.
8. Action Research: Action research is often conducted by teachers in their own classrooms. They investigate and reflect on their teaching practices to improve English learning outcomes.
9. Experimental Design: Researchers can design experiments to test the impact of a particular teaching strategy or intervention. For example, they might compare the effectiveness of two different vocabulary teaching methods.
Qualitative Research: Qualitative research methods, such as interviews and focus groups, can provide deep insight into the experiences and perceptions of English language learners.
Quantitative Research: Quantitative research involves collecting numerical data to analyze trends, patterns, and statistical relationships in English language learning.
When conducting research in the field of English language learning, it is important to choose the most appropriate method based on our research questions and objectives. Combining multiple research methods can also provide a comprehensive understanding of the subject. In addition, ethical considerations and participant consent must always be taken into account in research involving human subjects.
Researcher chose to use Qualitative and Quantitative Research because Qualitative Research: Qualitative research methods such as interviews with students after carrying out the learning activity process, of course the researcher has designed a differentiated learning process plan and learning media and determined learning groups that focus on different understandings. level of knowledge - different, can provide deep insight into the experiences and perceptions of English language learners and Quantitative Research: also involves collecting numerical data to analyze trends, patterns and statistical relationships in English language learning.
3.2. Research Design
The R&D cycle of ADDIE (2020:32), an approach development process that is often used in the development of learning products or training Programs to produce effective and targeted materials. The R&D cycle with the ADDIE model integrates the research and development process in the five stages of ADDIE to ensure that the resulting product or programs meets the needs of users. Furthermore, it will proceed to the validation and revision steps.
From the definition above, researchers can conclude that Research and Development is related to certain materials, processes and products. Researchers developed the ADDIE model as a guide for developing material development. According to Risa Nur Sa’adah, Wahyu (202o: 30), developing a product using the ADDIE model is quite good. The reason is, the ADDIE model has 5 steps which are sufficient to be carried out. 
The model ADDIE consists of Analysis, Design, Development, Implementation and Evaluation. The steps for research development can be seen in Figure 1. below:  
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Figure 1. Research design
3.3. Subject, Object and Time of Research
The subjects in this research and study were students in grade 9 - 3 totaling 32 students at SMP NEGERI 2 PERBAUNGAN and research time. Research and development will be carried out at SMP NEGERI 2 PERBAUNGAN the implementation of the research is from beginning of  - Nopember 2024
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Table 3.1. Research Schedule
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Figure 2. Research Procedure
1. Analysis
Based on observations made at SMP NEGERI 2 PERBAUNGAN by administering a questionnaire, the researcher believes that it is important to develop appropriate and interesting material so that students can easily master the material as well as additional material besides the existing material.
2. Design
Researchers develop material that suits students' needs based on core competencies. Then appropriate teaching materials are given to students by making the material interesting because there are various pictures and colors.


3. Development
At this stage, the material design results need to be revised and validated by experts. Researchers develop reading materials according to the research environment, because it can help researchers develop these materials. The product is a book that will motivate and increase students' interest in learning. This product is used for grade 9 students of SMP NEGERI 2 PPERBAUNGAN. Therefore, at this stage students study based on the design of the Advertising teaching material. Data is collected from experts using a closed item questionnaire which will be analyzed to find out whether the material is good and suitable for students. The product will be revised again. These revisions will be completed until the product is validated by experts and meets student needs. The expert team consists of two experts; they are one material expert and one design expert. The expert team will provide comments and suggestions through an open-ended item questionnaire.
4. Implementation
	The implementation stage is product testing. This means that the product that has been designed is implemented for users of the product. If revisions are still found, then revise them again until it becomes a good product. Users of this product are students
5. Evaluation
	Evaluation is an important process in this research. This is the completion of the stage. At this stage, action will be taken to improve product development and research. Evaluation results are used to provide feedback to model/method users. Revisions are carried out according to the new model/method.
3.5. Data Collection Instruments and Techniques
Questionnaire One of the data collection techniques in this research is a questionnaire. According to Sugiyono (2013, p 199), a questionnaire is a data collection technique that is carried out by giving statements to respondents to answer. It will be distributed to experts, teachers and students, which will be used to collect data on the suitability of the book, it will be filled in by experts, a questionnaire for teachers will be given before the learning process, and a student response questionnaire will be given after the learning process. The instrument, the results of data collection from the questionnaire, is a data collection instrument, namely (2008) as quoted by research participants. This is analyzed with various aspects of student attitudes. Aspects of student needs and interests will be considered in this research. Apart from choosing the appropriate answer, participants are also given the opportunity to provide comments and suggestions regarding the product.
Sugiyono's documentation (2013: 240) states that "Documents are records of events that have passed. Documents can be text, images, or someone's monumental work.” In this research, documentation is used to collect school data, such as curriculum, syllabus and worksheets.In developing advertising teaching materials based on various student learning styles using Canva Power Point, data collection techniques that can be used include:
1. Interview. To explore students' needs and preferences for learning media.Steps:Interview students to understand their learning style (visual, auditory, kinesthetic).Ask students about their experience in using tools such as Canva Power point.
2. Questionnaire. Its Objective To collect quantitative data on students' learning style preferences by Steps: Distribute a questionnaire related to learning styles (e.g. VAK Learning Styles Questionnaire). Include questions about experience using presentations or digital tools.
3. Observation.To observe how students interact with existing teaching materials.Steps : Observe how students understand and respond to the advertising materials in Power Point or Canva format. Document non-verbal responses, such as interest or confusion.
4. Literature Study.Collect references on learning styles and effective teaching methods by Steps: Review journals or articles on student learning styles. Study guidelines on using Canva to support learning.
5. Material Trial.To test the effectiveness of the developed teaching materials by Steps : Present the Canva Power Point adapted to various learning styles.Collect feedback from students on ease, appeal, and comprehension.
6. Focus Group Discussion (FGD).To discuss teaching material ideas with teachers, students or education experts by Steps: Engage the discussion participants to give feedback on the design of the teaching materials.Focus the discussion on visual, audio, and interactive elements in Canva.
With data from these various techniques, we can develop teaching materials that are engaging, interactive, and suited to the needs of students' learning styles. Canva Power Point can be utilised to display visual (images, graphics), auditory (narration, music), and kinesthetic (animation, interaction) elements.
3.6.  Data analysis
Data analysis The development of advertising materials for students with different learning styles can be done with several approaches, especially using visual tools such as Power point Canva that have features that can be customised to suit various learning needs So to understand the data collected, the data is analyzed based on its characteristics and purpose. Subject responses to the questionnaire will be calculated in percentage form. The answer to each question score is based on a Likert scale (Ridwan & Sunarto, 2010, p.21).
The data collected was Questionnaire: Results of identification of students' learning styles (Visual, Auditory, Kinesthetic or VAK).Interview/Observation: Students' preferences regarding the format of teaching materials. Material Trial: Student responses to Canva Power Point teaching materials. Response to media: Evaluation of elements such as visual (images, colours), auditory (narration, audio), and interactivity (animation, hyperlinks).
Compare the effectiveness of Canva Power Point-based teaching materials for each learning style with Comprehension time: How long it takes students to understand the material using this method.Grade improvement: Student performance before and after using the teaching materials.As Example results: Visual learners: 80% of visual students understood the ad concept faster with contrasting images and colours.Auditory learners: Narration supports 60% of auditory students in remembering key points. Kinesthetic learners: 70% of kinesthetic students understand better through interactive elements.
Inference and Recommendation.The analysis results show Canva Power Point-based teaching materials was More effective for visual learners (pictures and infographics) and Needs additional audio or music for auditory learners.Add simulations or quizzes for kinesthetic learners. Combine visual, audio and interactive elements to reach all learning styles.Use customisable Canva templates to be engaging and flexible. With this analysis, teaching materials can be optimised to improve the understanding of advertising concepts in grade 9 students according to their learning styles.
3.7. Instruments for research.
Research instruments are tools used to measure observed phenomena or social events (Pratiwi, 2019). The instrument used in this research is data on interactive learning media needs which has been validated by media experts and content experts The first data collection instrument used : 
1. Questionnaire or Survey where Purpose To gather data on students' learning styles of the advertising materials based Power point Canva , Content: Questions could include items about the effective and Format: Likert scale questions to gauge agreement levels on understanding, engagement, and relevance; open-ended questions for qualitative insights. 
2. Observation .To observe how students interact with the advertising materials and identify any differences in engagement based on their learning styles.Content: Observational notes on students’ engagement, ease of navigation, interaction with content and Technique: Structured observation where specific behaviors (e.g., types of interaction with visual, auditory, and kinesthetic elements) are noted for further analysis. 
3. Pre- and Post-Tests. To measure the effectiveness of the advertising material in terms of knowledge retention and understanding before and after using Canva or PowerPoint-based materials. 
4. Interviews or Focus Group Discussions (FGD) has Purpose to gain in-depth insights into students' experiences with the advertising materials, understanding which elements appealed to different learning styles and Technique One-on-one interviews or focus groups for more nuanced feedback on how each learning style experienced the materials.
5. Document Analysis. To analyze any student-produced work or reflections related to the advertising materials, providing indirect insights into their understanding and application of content. With Technique: Using a rubric to evaluate aspects like accuracy, creativity, and relevance to key advertising concepts and the last 6.Learning Analytics (if available) To collect data on how long students interact with specific elements in Canva or PowerPoint materials, which can help identify which parts of the material are most engaging or challenging and Technique: Analysis of digital usage data, if the learning platform or tools (like Canva Pro or advanced PowerPoint analytics) provide this feature.
	Therefore, researchers conducted a needs analysis for students at SMP Negeri 2 Perbaungan. The content validity sheet used in this study is an assessment sheet regarding learning design, content, language and communication. Validity of Canva Power point-based learning media on Android used in this study. The research concerns aspects of usefulness, functional aspects, text quality aspects, image quality aspects, design quality aspects, and the use of words or language.
Here is an example of an advertising pre-test for writing skills, designed to identify the early potential of grade 9 students based on their learning styles (Visual, Auditory, Kinesthetic).
Pre Test Advertisment Writing
	Pre Test Advertisment

	No
	Visual Learning Style
	Auditory learning style
	Kinesthetic Learning Styles

	1
	Write a suitable advertising text for this product.
Create a slogan that is short, catchy and memorable.
State the main benefits of the product in two sentences.
Visual Support: Include pictures of the product such as sports shoes, snacks, or gadgets.
Sample Answer:
Slogan: ‘Go Further in Style!’ ’These trainers are lightweight, comfortable and suitable for any activity.’
	Listen to an audio description of a new product (e.g. sports shoes, snacks, or gadgets.).
Write a 30-second radio advert script for the product.
Include at least three product advantages in text.

Audio Support: Provide an audio description (short narration) that can be played in class. such as sports shoes, snacks, or gadgets.
Sample Answer:
Slogan: ‘Go Further in Style!’ ’These trainers are lightweight, comfortable and suitable for any activity.’
	Instructions: Observe the product packaging around you (e.g. sports shoes, snacks, or gadgets.)
Write down an advertising design idea that can be placed on the product packaging.
Create one promotional sentence that is suitable to be printed on the front of the packaging.
Write down who the target market of the product is.
Interactive Support: Bring real packaging to class for students to hold and observe.
Target Market: ‘Active teenagers and young adults who love Sport shoes, Snack or Gadgets.’


	
Combined Test (All Learning Styles) .Instructions: Create an advert for a new product, for example: ‘Sports shoes, snacks and smart mobile phones’. Choose one of the following ways: (Visual) Create an attractive advertising text for a poster. (Auditory) Write a persuasive radio advert script and (Kinesthetic) Write down the idea of the advert to be displayed on the product packaging.
Pre – Test Assessment Criteria
	
	Assessment Criteria

	1
	Creativity 
	(30%): Unique and fresh ideas in ad writing.
	

	2
	Appropriateness 
	(30%): Content is appropriate to the learning style and context of the product.
	

	3
	Language 
	(20%): Interesting, persuasive, and easy-to-understand language
	

	4
	Structure
	(20%): Clear, logical, and effective sentence structure
	


	
This test accommodates the variety of learning styles of grade 9 students, encourages creativity, and trains writing skills with an advertising approach.
Total Skor Maksimum: 100
Rating Scale
· 1 = Deficient( - 78 )
· 2 = Fair (78-83 )
· 3 = Good ( 84 – 89 )
· 4 = Very Good ( 90 – 100 )
Post Test Advertisment Writing
	Post  Test Advertisment

	No
	Visual Learning Style
	Auditory learning style
	Kinesthetic Learning Styles

	
	Write a suitable advertising text for this product.
Create a slogan that is short, catchy and memorable.
State the main benefits of the product in two sentences.
Visual Support: Include pictures of the product such as sports shoes, snacks, or gadgets.
Sample Answer:Slogan: ‘Go Further in Style!’ ’These trainers are lightweight, comfortable and suitable for any activity.’
	Listen to an audio description of a new product (e.g. sports shoes, snacks, or gadgets.).
Write a 30-second radio advert script for the product.
Include at least three product advantages in text.
Audio Support: Provide an audio description (short narration) that can be played in class. such as sports shoes, snacks, or gadgets.
Sample Answer:Slogan: ‘Go Further in Style!’ ’These trainers are lightweight, comfortable and suitable for any activity.’

	Instructions: Observe the product packaging around you (e.g. sports shoes, snacks, or gadgets.)
Write down an advertising design idea that can be placed on the product packaging.
Create one promotional sentence that is suitable to be printed on the front of the packaging.
Write down who the target market of the product is.
Interactive Support: Bring real packaging to class for students to hold and observe.
Target Market: ‘Active teenagers and young adults who love Sport shoes, Snack or Gadgets.’


	
Combined Test (All Learning Styles) Instructions: Make an advert for a new product, for example: ‘Sports shoes, snacks and smart phones’. Choose one of the following ways: (Visual) Write a compelling ad text for a poster, (Auditory) Write a persuasive radio ad script, and (Kinesthetic) Write an ad idea that will be displayed on the product packaging using Canva Power point and present it in front of the class individually or in groups.
Post-Test Assessment Rubric
	Kriteria
	Deskripsi
	Maximum score

	Creativity
	Unique, innovative, and interesting ideas in the ad text
	25

	Content Alignment	
	Conformity of the ad text with the product purpose, learning style, and Canva Power Point design elements.
	20

	Language and Grammar
	Use of persuasive, clear, and effective language; no spelling/grammar errors.
	20

	Writing Structure
	Logical sentence structure, easy to understand, and appropriate for the chosen advert format.
	15

	Media Utilisation
	Utilisation of design elements from Canva Power Point such as images, audio, or real product simulations.
	20



Total Skor Maksimum: 100Rating Scale
· 1. Poor			: If Score < 50
· 2. Deficient		: If Score < 78
· 3. Fair 			: If Score 78 – 83 
· 4. Good 		: If Score 84 – 89 
· 5. Very Good 		: If score 90 – 100 
Presentation Assessment Rubric
	Aspek Penilaian
	Assessment Criteria
	Skor
(1-4)

	1. Presentation Content 
	- Information is relevant and appropriate to the topic.
	

	
	- Data/facts are presented accurately
	

	
	- Material is organised systematically (introduction,   body, conclusion). 
	

	2. Material Delivery
	- Use of clear, straightforward, and easy-to-understand language.
	

	
	- Effective tone of voice and intonation. 
	

	
	- Speech speed is appropriate (not too fast/slow).  
	

	3. Use of Media
	- Supporting media (slides, videos, etc.) are relevant and interesting.
	

	
	- Slides are neat and not too much text.
	

	
	- Visualisations (pictures, graphs) support the material. 
	

	4. Audience Engagement
	Ability to answer questions from the audience.
	

	
	- Good interaction with audience (eye contact, invitation to discussion). 
	

	
	- Respect for the audience (not patronising).
	

	5. Appearance and Attitude
	- Confident and professional
	

	
	- Body language supports the presentation.
	

	
	- Respect for the audience (not patronising).
	



Rating Scale
· 1 = Deficient
· 2 = Fair
· 3 = Good
· 4 = Very Good

This pre-test gives insight into students' foundational understanding of advertising concepts like purpose, target audience, media channels, and features of effective ads. The results will help instructors tailor the Canva and PowerPoint materials based on areas where students may need more guidance.
1. Data from needs analysis
		The first questionnaire is used to obtain a needs analysis from students. It is analyzed into a percentage. This percentage is obtained from dividing the frequency by the number of respondents multiplied by 100%. The formula is 
shown as follows:

Percentage (%) = fx ( 100 )
	                               N
	P	= Percentage
	F	= frequency
	N	= number of participants
	100%	= fixed number
2. Data from expert assessments
	The second question questionnaire was ale is used as a questionnaire measuring tool in evaluating the material developedused to obtain data from experts to revise the material developed. The Likert sc. The data obtained from this questionnaire was analyzed using the formula proposed by Suharto (2005: 52-53) as follows :

				R = Xh - Xi	4
 R	= Range
 Xh	= Highest score
 Xi	= Lowest score
 4	= Likert Scale range
	Then, the data results were converted into descriptive analysis which had good benefits as stated by Suharto (2006:52-53). The indicator measured is Mean (X). The average is calculated using the data conversion formula below :

Mn = ∑ fX N

M N	= means
∑ fx	= total score
N	= number of cases
	Scale
	Hose
	Category

	1
	0 % - 2 %
	Very Low

	2
	21 % - 40 %
	Low

	3
	41 % - 60 %
	Sufficient

	4
	61 % - 80 %
	High

	5
	81 % - 100 %
	Very High
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Data collection was obtained based on primary and secondary data. Primary data was obtained by interviews, online questionnaires related to student needs and questionnaires related to product validity, while secondary data was obtained by case studies.
a. Interview
 	Interviews can be conducted by researchers for two weeks with the resource person being a junior high school English teacher. The main topics relate to the information researched in English writing materials. The results of teacher interviews can be analyzed so that the product developed has the right purpose. The composition of the questionnaire for expert assessment is shown below:


	NO
	Question aspect
	The purpose of the question
	Reference

	1.
	Contents
	Evaluate the first draft of interactive multimedia in terms of the suitability of the material
	BNSP

	2.
	Language
	To evaluate the first draft of interactive multimedia in terms of language suitability.
	BNSP

	3.
	Presentation
	Evaluate the first draft of interactive multimedia in terms of the presentation of the material
	BNSP
Alessi & Trolip (2001: 60-62)

	4.
	Screen display
	Evaluate the first design of interactive multimedia in terms of suitability of the screen display.
	Alessi & Trolip (2001:60-77)

	5.
	Multimedia elements
	Evaluate the first draft of interactive multimedia in terms of the suitability of its elements
	Alessi & Trolip
(2001:62-68)

	6.
	Navigation
knob
	To evaluate the interactive first draft of the suitability of the button
	Alessi & Trolip (2001:53-54)

	7.
	Input
	To evaluate the first draft of interactive multimedia in terms of its suitability for feedback.
	Alessi & Trolip
(2001)



3.9. Needs analysis questionnaire.
Data collection was carried out to determine the analysis of students' needs regarding English reading and writing materials in teaching and learning activities. Questions will be made through a questionnaire. The subjects of the questionnaire were English teachers. Data results can be analyzed as an addition to product development guidelines. The structure of the questionnaire for needs analysis is shown below:
	NO
	Question aspect
	The purpose of the question
	Reference

	1.
	Need
	To find out students' needs related to the material
	Hutchinson & Waters (1987 : 55)

	2.
	Lack
	To find out students' shortcomings regarding the material.
	Hutchinson & Waters (1987: 55 - 56)

	3.
	want to
	To find out students' desires regarding the material.
	Hutchinson & Waters (1987 : 56)

	Learning needs

	4.
	Enter
	To find out students' preferences for input types
	Nunan (2004 : 47-52)

	5.
	Design
	To find out students' preferences for multimedia design
	Alessi & Trolip (2001 : 53-54; 68-77)

	6.
	Procedure
	To find out students' preferences for learning activities
	Nunan (2004: 52-56)

	7.
	The role of the teacher
	To find out students' preferences regarding the role of the teacher
	Nunan (2004 : 64-70)

	8.
	Arrangement
	To find out student preferences related to learning settings
	Nunan (2004: 70-73)



The final primary data collection was a product validity test questionnaire. This helps researchers to see the advantages and disadvantages of the creator's designed Canva Power Point-based learning media product. Questionnaires were distributed to teachers and experts. The validator's job is to provide assessments and corrections and then provide suggestions or comments to revise the English writing material based on the smart application the creator has designed.
The data analysis technique for this research was analyzed using descriptive techniques. The following steps are taken to follow the descriptive technique:
a. Stage 1. Evaluation and Needs Analysis
Before learning materials are developed and designed, there are two main activities in this stage, namely first, evaluation of the phenomena in the learning materials and second, needs analysis. Evaluation is carried out to determine the reality and existing conditions of learning materials and a needs analysis is carried out to determine the need for learning materials. The instruments used to collect data were questionnaires, documentation sheets and interviews. The data was analyzed descriptively.
The evaluation stage was carried out to determine the continuity of the teaching and learning process at SMP Negeri 2 Tanjungpura in real terms. Including the existing syllabus and existing English writing material for junior high schools. Data were analyzed using descriptive techniques.
The needs analysis stage is carried out after the evaluation. After the evaluation process is complete and the existing data is available, a needs analysis is then carried out to find out what English writing materials for junior high school students and teachers are needed. At this stage the data sources are students and teachers. Data collection was carried out using documentation sheets, questionnaires and interviews, then the data was analyzed using descriptive techniques.
b. Phase 2. Syllabus Development
Before the English writing material for junior high school is designed and developed, the syllabus of the material is first designed and developed with the theory in the Cognitive Relevance principle, namely that the human mind is naturally oriented to seek relevant information where the relevance of information is measured by how much cognitive impact it produces (such as providing new insights or improving understanding) compared to the effort required to process the information. 
On the other hand, we must understand the Principle of Relevance Communication In communication, the speaker or writer tries to convey the message in a way that is considered most relevant to the audience. This means that the message is designed to provide maximum benefits (cognitive effects) with the processing effort that is applied in the context of designing advertising learning materials by ( Byrne, B. 2004 occasion paper 31).
	The development of the syllabus is truly based on the results of the evaluation and needs analysis. This process truly bridges the creation and production of a syllabus that is relevant to the material that is designed and developed. The syllabus that is designed and developed contains the topic/theme of the English writing material for grade IX. 
c. Stage 3. Developing and Designing Learning Materials.
	 	In principle, the following stages are carried out in order to develop and design English writing materials for junior high school students:
1. Stage I: Identification of material topics and adjustments and matching with the syllabus, student needs, learning guidelines and teachers.
2. Stage II: Preparation. The development of English writing materials for junior high school students is prepared in line with Canva Power point.
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