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CONCLUSION AND SUGGESTION
5.1 Conclusion
This English reading materials was developed using ADDIE model. It was analysis, design, development, implementation and evaluation. 
1. The result of the  English writing materils had valid criteria with the score is 76,07% and by the students was practical with score 81,18%. It showed that the English writing materials was easy to use, helpful both of students or teacher and learning time more efficient. 
2. Based on the research that has be done, it can be concluded that the researcher made English reading materials for the first and second semester of eight grade students of  SMP NEGERI 2 PERBAUNGAN .
3. The English Writing materials in the form of a printed instructional materials with 5A size (half of A4). It contains preaface, table content, syllabus, using instruction, learning materials, taks, bibliography/ references and writer’s profile. Each page of the English writing materials have different color and interest zone. The worksheet is presented in two language ( English and Indonesian ) . the conclusion based on the result it showed that the English writing materials as additional learning for English lesson that is interesting contextual, and congruen to syllabus.
5.2 Sugesstions 
After conducting this study, the researcher proposes some suggestions to Curiculum, students, teaches, School and other researchers. For students the researcher hopes that they will use this product, they must read and understand the intructions for using English advertisement  writing  materials.
1. Curriculum developers are advised to: 
a) Provide more space for the use of interactive digital media in English language learning, especially in advertising text materials.
b) Encourage the development of teaching materials that are adaptive to differences in student learning styles, so that learning becomes more inclusive.
c) Integrate 21st-century skills, such as creativity, digital literacy, and communication, into functional text learning. 
2. The Teachers are advised to:
a) Develop advertising learning materials that are in line with the learning outcomes and basic competencies listed in the curriculum.
b) Particularly in the skill of writing functional texts such as advertisements,Optimise the use of Canva PowerPoint by adapting the design of advertising materials to suit various learning styles of students, such as visual, auditory, and kinesthetic
c) Integrate text, images, colours, and layout in Canva PowerPoint to make advertising materials more appealing and easier for students to understand.
d) Actively playing the role of a facilitator who guides students in using Canva effectively, so that the use of technology remains focused on achieving learning objectives.
e) Combining the use of Canva with relevant learning models, such as Project Based Learning or Discovery Learning, in accordance with curriculum requirements that emphasise active and meaningful learning.
3. Recommendations for Students
a) The Students are advised to: Utilise Canva PowerPoint as a means to develop creativity and advertising writing skills, not only in terms of language but also visually. 
b) Use Canva responsibly and focus on the learning objectives set out in the curriculum.Participate actively in project-based learning activities,  discussions. 
c) Presentations in order to develop communication, collaboration, and critical thinking skills.
d) Adapt the use of Canva to their individual learning styles so that the learning process becomes more effective and enjoyable.
4. The Schools are advised to:
a) Provide supporting facilities, such as access to digital devices and the internet, to support the implementation of digital media-based learning.
b) Encourage teachers to participate in training on the development of digital learning media, particularly the use of Canva Power Point.
c) Support the implementation of innovative, student-centred learning in line with curriculum policy directions.


5. Researchers are advised to:
a) Develop Canva-based advertising materials at different educational levels or for other language skills, such as speaking or reading.
b) Examine the effectiveness of using Canva PowerPoint with different research methods, such as experiments or longitudinal studies.
c) Further investigate the effect of using Canva on students' learning motivation, creativity, and critical thinking skills.
d) With these suggestions, it is hoped that the development of Canva PowerPoint-based advertising materials can be implemented more optimally in accordance with the curriculum and accommodate differences in students' learning styles in English language learning in Grade IX.
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