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[bookmark: _Toc220088522]ABSTRAK
PenelitianinibertujuanuntukmenganalisispengaruhhargapaketdankualitasjaringanterhadapkeputusanpembeliankartuTelkomselpadamahasiswa Program StudiManajemenFakultasEkonomidanBisnisUniversitas Muslim Nusantara.Latarbelakangpenelitianiniadalahfenomenapersainganketatdalamindustritelekomunikasi di Indonesia, dimanaTelkomselsebagai operator terbesarperlumemahamifaktor-faktor yang mempengaruhikeputusanpembeliankonsumen, khususnya di kalanganmahasiswa yang merupakansegmenpenggunaaktiflayanan internet.
Metodepenelitian yang digunakanadalahkuantitatifdenganpendekatandeskriptifdanasosiatif.Populasipenelitianadalahmahasiswa Program StudiManajemenFakultasEkonomidanBisnisUniversitas Muslim Nusantara sebanyak 500 mahasiswa.TeknikpengambilansampelmenggunakanrumusSlovindengantingkatkesalahan 10%, sehinggadiperolehsampelsebanyak 83 responden.Teknikpengumpulan data menggunakankuesionerdenganskalaLikert 1-5.Analisis data menggunakanregresi linear bergandadenganbantuan software SPSS, didahuluidenganujivaliditas, reliabilitas, danujiasumsiklasik.
HasilpenelitianmenunjukkanbahwahargapaketberpengaruhpositifdansignifikanterhadapkeputusanpembeliankartuTelkomseldengannilai t-hitung 3.506 > t-tabel 1.990 dansignifikansi 0.001 < 0.05.Kualitasjaringanjugaberpengaruhpositifdansignifikanterhadapkeputusanpembeliandengannilai t-hitung 7.184 > t-tabel 1.990 dansignifikansi 0.000 < 0.05.Secarasimultan, hargapaketdankualitasjaringanberpengaruhsignifikanterhadapkeputusanpembeliandengannilai F-hitung 45.672 > F-tabel 3.11 dansignifikansi 0.000 < 0.05.Nilaikoefisiendeterminasi (R²) sebesar 0.533 menunjukkanbahwa 53.3% variasikeputusanpembeliandijelaskanolehkeduavariabelindependen.
Kesimpulanpenelitianiniadalahhargapaketdankualitasjaringanmerupakanfaktorpenting yang mempengaruhikeputusanpembeliankartuTelkomsel di kalanganmahasiswa, dengankualitasjaringanmemilikipengaruh yang lebihdominan.MahasiswamenilaikualitasjaringanTelkomselsudahbaik, namunpersepsiterhadaphargapaketmasihdalamkategoricukup.Telkomselperlumengoptimalkanstrategihargauntuksegmenmahasiswadanterusmempertahankankeunggulankualitasjaringanuntukmeningkatkankeputusanpembeliankonsumen.

Kata Kunci:HargaPaket, KualitasJaringan, KeputusanPembelian
[bookmark: _Toc220088409][bookmark: _Toc220088523]THE EFFECT OF PACKAGE PRICE AND NETWORK QUALITY ON TELKOMSEL CARD PURCHASE DECISIONS (A CASE STUDY OF STUDENTS OF THE MANAGEMENT STUDY, FACULTY OF ECONOMICS AND BUSINESS, MUSLIM NUSANTARA UNIVERSITY)

[bookmark: _Toc220088410][bookmark: _Toc220088524]AGUNG PRASETIO
[bookmark: _Toc220088411][bookmark: _Toc220088525]NPM. 183114271

[bookmark: _Toc220088526]ABSTRACT
[bookmark: _Toc220088413][bookmark: _Toc220088527]This study aims to analyze the influence of package price and network quality on Telkomsel card purchase decisions among students of the Management Study Program, Faculty of Economics and Business, Muslim Nusantara University. The background of this study is the phenomenon of intense competition in the telecommunications industry in Indonesia. Telkomsel, as the largest operator, needs to understand the factors influencing consumer purchasing decisions, particularly among students who are active internet users.
[bookmark: _Toc220088414][bookmark: _Toc220088528]The research method used was quantitative with a descriptive and associative approach. The study population was 500 students of the Management Study Program, Faculty of Economics and Business, Muslim Nusantara University. The sampling technique used the Slovin formula with a 0.000 error rate. 10%, resulting in a sample of 83 respondents. Data collection used a questionnaire with a Likert scale of 1-5. Data analysis used multiple linear regression with the help of SPSS software, preceded by validity, reliability, and classical assumption tests.
[bookmark: _Toc220088415][bookmark: _Toc220088529]The results showed that package price had a positive and significant effect on Telkomsel card purchase decisions with a calculated t-value of 3.506 > t-table 1.990 and a significance level of 0.001 < 0.05. Network quality also had a positive and significant effect on purchase decisions with a calculated t-value of 7.184 > t-table 1.990 and a significance level of 0.000 < 0.05. Simultaneously, package price and network quality had a significant effect on purchase decisions with a calculated F-value of 45.672 > F-table 3.11 and a significance level of 0.000 < 0.05. The coefficient of determination (R²) of 0.533 indicates that 53.3% of the variation in purchase decisions is explained. by both independent variables.
[bookmark: _Toc220088416][bookmark: _Toc220088530]The conclusion of this study is that package price and network quality are important factors influencing Telkomsel card purchase decisions among university students, with network quality having a more dominant influence. Students assess Telkomsel's network quality as good, but their perception of package prices remains average. Telkomsel needs to optimize its pricing strategy for the student segment and continue to maintain its superior network quality to improve consumer purchasing decisions.
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